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° ° EASY KASTER—Not ‘“‘just another’’ casting box. 
@“We are more than satisfied with the Mould prepared at convenient table height. Rolls 


akir H to position under melting pot. Absolutely safe. 
MatM and > peeve this eeeenent No heavy lifting. Your old casting box taken in 
we are ordering a RouterPlaner. trade. 


Wood County Republican 
Bowling Green, Ohio ~4OUR LETTERH EAD 





@“MatMakir and Easy-Kaster will soon 
pay for themselves, especially desir- 





able for releasing metal tied up in & Kalamazoo, Michigan 
standing forms.” ee - Send me information on these Ham- 
Broome Printing Co. mond money-makers: 
Binghamton, N. Y. 2 Cy MatMakie 
Run your forms 4, 6, or more up. (SJ O Essvkaster 
‘Eliminate your standing can «= «L) RentrPtanee 
forms. > (C0 TrimoSaw 
Assure yourself of repeat Re 
_ business. eee 
: < OBOE occ oe 8a ae sinls sores esiewmerives 
LU ommend hachirby thurs SINTER ETE IE 
wgtecestne i 


1612 Douglas Ave. Kalamazoo, Michigan State 
Note: Cover of this issue shows Hammond A-3 TrimOSaw. 
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‘4 Lon Connoisseurs 


ACH community has business 





men who are instinctively in- 
clined toward the best of everything. 
Invariably, these men are allied with 
products or services which are depen- 
dent for patronage upon public 
recognition of intrinsic superiorities. 

In proposing letterheads for such 
connoisseurs, the experienced printer 
suggests Wall Street Bond. He argues 
the cost per thousand is secondary 
to the cost per response ... . that 
nothing less can consistently and 
dramatically reflect their product's 
claim to excellence .... that each 
letterhead is a messenger reaching 
one individual who must not be im- 
pressed with evidence contradictory 
to their basic sales theme. To haggle 
is inconceivable. 

Certainly, Wall Street Bond, 100% 
Rag Content, embodies every desir- 
able attribute which can be woven 
into fine writing papers. It is the very 
foundation for the full expression of 
the printer’s Graphic Art. 

Wall Street Bond enables creative 
printers to avoid smothering their 
imagination in stifling price com- 


petition. 


P A P ER COMPANY 





APPLETON, WISCONSIN 





Manufacturers of WALL STREET 
BOND, OLD BADGER BOND, 
ENGLISH BOND, NEW ERA 
BOND, RIGHT-OF-WAY BOND, 
OLD BADGER LEDGER, CREDIT 
LEDGER, BATTLESHIP LEDGER 
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By J. GUS LIEBENOW 








The following is a talk delivered 
by Mr. Liebenow, Associate Editor, 
Graphic Arts Monthly, to the 
Providence, R. I., Club of Print- 
ing House Craftsmen on Jan. 24. 











s commonly understood, make- 
ready is that mysterious opera- 
tion in the printing business re- 
quiring great skill from a press- 
man’s viewpoint, very little from the boss’ 
mind and one of those things to be 
guessed at by the estimator, and, per- 
formed by several thousand methods by 
as many different pressmen. It is not 
my intention to be one of the several 
thousand pressmen who is going to ex- 
pound upon his pet system of a make- 
ready on a press, so, now all of you press- 
men who have come here with a hope that 
you may get a good argument on this 
score, may just as well sit back and take 
it easy, because my object in addressing 
you this evening is not an attempt to 
teach you makeready in the particular 
operation as we understand it. 

Makeready as is properly understood 
by progressive printers, and as printers, I 
will also include compositors, means to 
prepare to print. You prepare the printed 
job from the time the copy comes into 
the office and not when everyone has had 
a fling at it and got it as far as the press 
and think “well that job is done.” Pre- 
paring to print is qualified by the term 
coming more and more into common 
usage: Pre-makeready. 

Pre-makeready is not intended to mean 
the treating of plates after they are made 
by various systems at present successfully 
in use. Pre-makeready does mean the 
exercise of skill, care, judgment and co- 
operation in every detail of the job before 





What Is Makeready} 
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it arrives in the pressroom for the actul | 


makeready. The reasons behind th 
preaching of pre-makeready are sound 


and logical, just simply because they in | 


tend to eliminate duplication of efor, 
lost motion, spoilage and wasted machin 
hours. 

The bugaboo of the letterpress printer 


is the fast mounting popularity of th | 


ME i \ 





Offset process. The Offset process ha | 


a definite place in our Industry and it is 


becoming more popular daily, due to th | 
fact that letterpress printing is too expen | 


sive. Letterpress printing is expensive, 
due to waste in the process of preparing 


to print. This waste is due primarily | 


slipshod operations prior to a job going 
to the press. I might soften that “slipshod 
operations” by saying “taking-it-for- 
granted operations,” but it still is slipshod 
if it is being taken for granted. 

The composing room foreman is jus 
as much of a makeready man as the 


pressman operating a press—just the st | 


ting of a job and getting a proof an 
having it O.K.d, does not complete his 
work. A little thought should be put 


into it. Proper justification if the forms 
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FOR THIS PORTFOLIO 
OF LETTERHEADS THAT 
COMMAND ATTENTION. 


The trend of today is toward colorful letterheads that command atten- 
tion... . attract interest....and speak a word of good will for 
their owners wherever they go. * ba * * = = - 


The new Howard Portfolio includes a complete array of effective letter- 
head suggestions for printers and lithographers, as well as for those who 
wish to improve their present letterhead. These —e will assist 
materially in plannin Seodiniads of distinction .... the type that is in 
demand by every modern business executive. « « - « 


It will also give you an opportunity to compare whiter-than- -snow 
Howard Bond, its 14 brilliant colors —six finishes and I quality, 
with the paper you are now using for letterheads. Be sure to write for 
your copy of this helpful portfolio today. . * « 7 * 


THE HOWARD PAPER COMPANY, URBANA, OHIO 


CARD Oy 





“The Nation’s Business Paper” 


joward Bond in Wove, Linen, Ripple, Hand Made and Crash Finishes ; Howard 
Laid Bond in Antique and Smooth Finishes; Howard Ledger; Howard Posting 
Ledger; Howard Writing ; Howard Mimeograph; Howard nai -” Ib. ” 
Air Mail, Fourteen Colors ‘ond White, Six Finishes. « 
Compare itl Tear itl Test it! And you will scoala sid 
SEND ME THE NEW HOWARD PORTFOLIO 








NAME : POSITION 
ADDRESS 
CITY STATE 





(PLEASE ATTACH TO YOUR BUSINESS LETTERHEAD) 
' 
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to be printed from the direct material be- 
cause if the justification is not correct, it 
will cause delays on the press due to 
work-ups. Correct inspection of material 
that goes into the making up of a page 
and a form must be observed. Wood 
mounted cuts should be examined before 
they are placed in the form and if faulty 
they should be immediately corrected and 
not put it off to such a point that the 
matter is either completely forgotten, or, 
under pressure of time you expect the 
pressroom to make the best of it. The 
right kind of a composing room execu- 
tive will pull clean proofs of cuts deliv- 
ered to him prior to them being turned 
over to the make-up man. The make-up 
man, trained properly under the right 
kind of a foreman, will test cuts for 
rocking, type height and other imperfec- 
tions, and should be called to the atten- 
tion of the foreman immediately. The 
proofs pulled should be inspected for 
imperfections and this means that these 
proofs should be pulled on a press that 
gives as good an inking as any press in 
the pressroom. 

It is a well known fact that the brush- 
ing out of forms after the proofs are 
pulled, is done in a haphazard manner in 
the composing rooms. It seems to be a 
law, that this must be done. The leaving 
of a great deal of dry ink on the cuts and 
printing material means that this ink 
must be removed and is usually left to 
be done when the form is on the press, 
tying up an expensive unit for a simple 
operation such as this. 

When matter is to be electrotyped, 
proper thought must be put into the job. 
The composing room foreman should be 
somewhat familiar with the electrotyping 
process and by putting some thought into 
it, he will be sure of getting better elec- 
trotypes, and, incidentally, less expensive 
electrotypes. While the electrotyper may 
not charge any less per square inch, the 
electrotypes will be less expensive, as it 
will not require as much press makeready, 
patching and other factors. 
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First class material should be used and 
type should be in good condition, Hish 
letters and low are serious problems fe 

; or 
the electrotype finisher. The Lord know 
he does the best he can working from - 
back of a plate and he is not always = 
cessful in bringing up, say a low letter 
but he goes as far as he can and then the 
rest of it is left to the pressman, who 
does the best that he can, but, i the 
meantime, it has cost the boss something 
and has again stepped up the price of 
letterpress printing. 

One of the most difficult things for an 
electrotyper is to make a good plate where 
fine rules are employed. Yet this is possi. 
ble when hair line rules are necessary, but 
is made difficult when hair line rules are 
used in forms which are but of 1 or 2 
point body. The right kind of a compos. 
ing room foreman uses hair line rules 
with a body from 3 to 6 point, particu. 
larly when the matter is to be electro. 
typed. Subjects to be electrotyped that 
carry rule borders are usually trouble. 
some to the electrotyper, due to the fact 
that spacing material outside of the rules 
is too low, particularly when the rules are 
of light body. With rule border forms it 
is always good practice to let your rules 
extend or overhang, so that these rules 
can be bunted as close as possible. After 
the plate is made the electrotype finisher 
can rout off these extensions but it gives 
the electrotyper a better opportunity to 
get a firmer mould, as he can keep his 
wax from squirting out through the cor- 
ners. This may not look well on a proof 
prior to electrotyping, but with the use 
of a little Chinese White, painting these 
out before the proof is sent to the cus- 
tomer will be found very handy. Using 
open or quotation type spacing material in 
a form to be electrotyped is also a nui- 
sance and a hindrance to the electrotyper. 
Spacing material as solid and as high as 
possible should be employed. At all 
times where rules are to join, they should 
be ordered to be joined by the electro- 
typer. The electrotyper makes an extra 
charge, it is true, but his charge is no- 
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Now Ready.... 
THE BECKETT 


Color Finder 


The Beckett Color Finder is now ready. Protected by Copyright 
and Application for Patent the Beckett Color Finder is, we 
believe, the greatest aid and convenience yet devised for all who 
create or buy color printing. 





Through its use you can instantly visualize 7176 color combina- 
tions on Buckeye Cover and 5520 combinations on Beckett 
Cover. All combinations are shown on twenty-four Standardized 
Buckeye inks, obtainable from any ink manufacturer. 


The Beckett Color Finder is free to Printers, Advertising Men, 
Agencies and Commercial Artists who write for it on their 
business letter-heads. To others a nominal charge of 25 cents. 


THE BECKETT PAPER COMPANY 


Makers of Good Paper in Hamilton, Ohio, since 1848 
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where near as great as the time to be em- 
ployed on the press to join these corners. 

If the run is to be of long duration 
and particularly in the Summer months 
in plants which are not under humidity 
control, electrotypes of the wood mounted 
type should be ordered mounted on lami- 
nated wood. This is to prevent excessive 
expansion due to moisture. Very true, 
this laminated wood costs a little more, 
but you can buy a hell of a lot of wood 
for the hours that will be employed in 
correcting makereadies due to the swelling 
of the mounting material on electros. 
When using ordinary electros, you should 
insist that your electrotyper employ noth- 
ing but seasoned wood, and the progres- 
sive electrotyper will not employ anything 
else but seasoned wood. It is up to the 
composing room foreman to do business 
with an electrotyper of that description. 
When electrotypes are received, they 
should not be placed on the most available 
flat spot, such as window sills, tops of 
radiators or other so-called convenient 
places. A good composing room foreman 
will have a bank, centrally located, for 
electrotypes waiting to be placed into 
pages or forms by the make-up man. 
The handling of electrotypes should be 
done with just as much care as the rev- 
erential handling that is given to a half- 
tone, for it is just as difficult and costly 
to bring up a marred letter in an elec- 
trotype as it is to bring up a battered dot 
in a halftone. 

Thus far in treating with electrotypes, 
I have just touched on the wood mounted. 
As a personal preference and considering 
it good practice wherever possible, I 
would run from a patent base, which 
would eliminate the troublesome wood 
factor which makes unnecessary the 
checking up of levelling, squaring, warp- 
ing and swelling. Patent bases represent 
an investment, it’s true, but I am quite 
sure the custom prevails in New England 
as it does in the West, that unmounted 
plates are sold at a reduction against the 
price of mounted plates. Where a great 
deal of work is electrotyped, the saving in 
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wood mounting material certainly will de. 
charge the cost of patent bases, as well 
as a time saving factor as regards the 
press makeready, when it is not nece 

to contend with the va 
block. 

Now, just one more last observation as 
to the possible co-operation on pre-make. i 
ready by the composing room foreman | 
In the make-up and lock-up of forms, 
see that your imposition man registers 
forms as close as it is humanly possible, | 
because in the final analysis the boom 
must be registered, but always remember 
that the man-hour charge for registering 
is the same whether it is registered on 
stone or the press, but the hourly charge 
against the stone is several hundred times 
less than the hourly charge against the 
press when the form is being registered on 
a press bed. Once the form has gone to 
press, the time ticket begins to run on 
and when press-time is sold at from four 
to seven dollars per hour, it is the 
wrong place to do unnecessary registering, 
which could have been done on the stone, 
Let press makeready be actually press 
makeready, and not part of the opera. 
tions that should have been performed on 
the form before it went to press. See that 
forms are properly marked and chalked 
for gripper and guide edge, and incident- 
ally they may just as well be marked 
“work and turn or tumble.” 

I dare say many of you composing 
room foremen are in accord with some 
of the things I have mentioned and un- 
doubtedly are practicing them, but they 
must be continually practiced in all 
classes of work so that you can do your 
share toward pre-makeready, which wil 
materially reduce the cost of letterpress 
printing, make it more profitable to your 
employer and insure continuous work for 
you in the process of letterpress printing. 

In the management of a printing plant, 
there is another vital factor which can 
be classed as pre-makeready and that is 
the handling of paper stock. I believe 
most authorities on the operation of print- 

(Continued on page 41) 


garies of a wood 


Fe 








February The Graphic Arts Monthly 
Februaty _ 





EVADING income taxes is a crime— 
AVOIDING them is smart. 


The cost of advertising is a deductible expense in computing 
income taxes. Advertising is the life-blood of industry. Ad- 
vertise more, promote your business, reduce your taxes, and 


benefit by the increased business which your advertising brings. 


ADVERTISING is PRINTING 
PRINTING is your BUSINESS 
Sell the idea to INDUSTRY and increase PRINTING 


SAM’L BINGHAM’S SON MFG. CO. 


MANUFACTURERS OF 
PRINTERS’ ROLLERS 


RUBBER ROLLERS OFFSET ROLLERS 
FABRIC-COVERED LITHOGRAPH ROLLERS 
ROLLERS VARNISH AND LACQUER 

NON-MELTABLE ROLLERS ROLLERS 

GRAINING ROLLERS COMPOSITION ROLLERS 

~* 
FACTORIES 
Chicago 

Atlanta Dallas Indianapolis Minneapolis 
Cincinnati Des Moines Kalamazoo Pittsburgh 
Cleveland Detroit Kansas City Springfield, O. 


Nashville Houston St. Louis 

















House Organ Printings 
Coming Back 





By S. K. HARGIS 





ft has been estimated by a leading 
| advertising publication editor that 
68% of the house organs published 
in this country in 1929 were dropped 
permanently or temporarily between the 
Fall of 1930 and the present time. As 
there were several thousand such organs, 
and as they represented a large volume 
of printing, the loss to the printing trade 
was very great. 

Within the past three or four months 
quite a number of these organs have been 
revived in the belief that they are needed 
badly in a business revival for their edu- 
cational and morale value. And it is 
believed that with an upturn in industry 
apparent most if not all of these house 
organs will be revived. 

So that once more the house organ field 
will offer opportunities probably much 
greater in the next year than ever was the 
case previously. Many firms dropped 
their organs only when forced to do so 
and after they had cut and slashed ex- 
penses in every other way possible. It is 
not a question of the value which busi- 
ness men place on their Company papers 
at all; it merely has been a matter of 
expense or shutdown. 

A great many experienced people in 
the printing trades believe that the house 
organ will play a more important role in 
business in future than they ever have in 
the past. And there would seem to be 
sound reasens for this view. 

The reémployment of people and the 
cooperative spirit due to the NRA opera- 
tion demands that close contact be main- 
tained betweeen employer and employe, 
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and that good will be developed and fos. 
tered as never before. 

The house organ is the ideal medium 
for this job, and employers know it. 

House organ printing is usually the 
most profitable kind of work for the job 
plant. It is, as a rule, regular in volume, 
permament in its income, and can be 
handled in the shop largely as “time 
stuff.” It furnishes a valuable tieup be. 
tween printer and publisher which nearly 
always results in getting the other print- 
ing work that the firm may need. 


Now Is the Time 


In light of the above facts, now would 
seem to be the time for the printer to 
survey his local field and determine what 
house organs are going to be revived, 
which organizations are contemplating 
new organs, and what new firms are going 
to be in the market for a house organ. 

Such a survey is comparatively simple 
to make. 

A lively printing salesman can easily 
list the concerns and organizations which 
are house organ prospects and contact 
them systematically. He can make sug- 
gestions as to what the house organ should 
be and add some selling talk concerning 
its value. He can cite reactions by con- 
cerns whose house organs have done a 
good job. 

Many of the industrial and organiza- 
tion house organs were paying their own 
way prior to the slump, and they can be 
made to do so again. 


Fet 
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Now —Hop to It! 





‘Sue are formulated; you at least know “where 
you are at” — and what’s ahead. In the new order 
your vety first requirement is to sharpen your trade- 
getting tools — put yourself at least level with every 


competitor . 





For Example 


Read about the slick 
Job Ticket envel- 
opes; 2 sizes with 
or without ready- 
printed forms for 
today’s standardized 
practice. 











. And you can’t do that without the 
envelope advantages spread for you by W.S. 


So—out with the pen 


—Write today requesting your copy of 


New Loose-Leaf Price List © 


Catalog and Specification Book 


—the greatest envelope document ever put in the hands 
of printing proprietors and estimators. 


Enlarged — easier to refer to— packed with super- 
values, economies and actual trade-winning special- 
ties and suggestions. Make it your card of intro- 
duction to the tremendous W. S. “20-Million-in- 
Stock” advantages, backed by W. S. “24-hour” 


service. 








7 W. S. Milwaukee 
Please set us down for 


0 FREE copy of New Price List. 











1616 W. Pierce St. Milwaukee, Wis. 0 
4 By Title 
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One field that was very promising prior 
to 1930 but which was wiped out by eco- 
nomic conditions was the office building 
field. Many large buildings already had 
publications circulating among their ten- 
ants, but these were dropped with hard 
times. Real estate conditions in the towns 
and cities will demand that building own- 
ers make special efforts to promote the 
reputation of their large commercial prop- 
erties and increase and hold the tenant’s 
interest therein. Here is a rich field for 
the printer who sets 
about to cultivate it. 

A large modern of- 
fice building will re- 
quire from 4,000 to 
10,000 copies of an or- 
gan published for ten- 
ants and a few of 
these will give a print- 
ing shop a large vol- 
ume of dependable 
and profitable revenue. 

The associations of 
which there are many 


in every large town 
and city also were 
forced to kill their 
publications in the 


past three years or re- 
duce them to mimeo- 
graphs. With NIRA 
under way and the as- 
sociations growing rap- 
idly and expanding their 
services, the printer will 
find it worth while to 
make careful canvasses and get in early 
on this business. 


Hotels, Too 


Hotels and clubs will be reviving or ex- 
panding their publications. In the East, 
many of them already have seen the wis- 
dom of doing so, and one New York 
printing house has for weeks been devel- 
oping this kind of printing business. 

Those concerns and organizations which 
have cheapened or reduced their publica- 
tions in the past three years will undoubt- 


designed for 





Reproduction of the front cover of 
an excellent house organ, 
Stewart-W arner 
by Albert Highton, author of “‘Di- 
rect Advertising and the Printer.” 
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edly soon be ready to bring them back 
to their former quality and size, and 
printing salesmen can be instrumental in 
bringing this to pass. 

With thousands of industrial concerns 
adding employes in large numbers — new 
employes—the need for a medium of 
communication is all the more necessary 

Any printing plant undertaking to de. 
velop house organ business will succeed 
in proportion to the codperation it is pos. 
sible to give the customer. Submitting 

dummies and roughs 
with estimates and 
ideas suited to the par. 
ticular requirements of 
the prospect pays once 
it is definitely known 
that the prospect is a 
good one. Very often the 
printer who devises a 
good title for the organ 
tied in with the Com. 
pany business will get 
the order on that basis 
alone. 

One large New Eng. 
land printer in recent 
years has furnished edi- 
torial service for house 
organ customers within 
this region, one compe- 
tent editor being able 
to prepare copy for a 
half dozen local organs 
at small expense to both 
printer and the cus- 
tomer. 

The tendency for some years has been 
away from the “canned” house organ. 
Employers prefer to have their publica- 
tions clearly localized and devoted to 
events, activities, and policies of the Com- 
pany or organization. 

The self-supporting house organ is 
possible where the employer has enough 
well paid workers on his payroll to make 
it worth while for local merchants to 
spend money for advertising space. Where 
this feature seems possible, the printing 

(Continued on page 46) 
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Make Your Lock-up 
Dollar Go FARTHER 


with 


GENUINE PMC WARNOCK 
DIAGONAL BLOCK and 
REGISTER HOOK SYSTEM 


Speedy, low cost, precision lock-up ... plus 
perfect register, clean work, customer satisfac- 
tion, and maximum returns from every job. 
These are the advantages enjoyed by every 
printer who has replaced antiquated methods 
of plate mounting with the genuine PMC 
WARNOCK SYSTEM. And the WAR- 
NOCK block! Malleable Iron for greatest 
tensile strength and lasting wear .. . skillfully 
designed to 4”x4” size for positive protection 
against warping. 


PMC STERLING TOGGLE 
HOOK and BASE SYSTEM 


When it comes to mounting smaller plates 
with a greater degree of speed and accuracy, 
the modern printer uses nothing else but 
STERLING TOGGLE SYSTEM. He knows 
from experience that for this type of work it 
is the only assurance of hairline register .. . 
maximum results at minimum cost. 


WHAT WARNOCK AND _ STERLING 
TOGGLE SYSTEMS ARE DOING FOR 
te ad WILL CERTAINLY DO 








Write for catalog describing a complete line of 
time saving equipment for the modern printer 


“WARNOCK” maaten a STERLIN G* 


ee METAL BLOCKS TOGGLE BASES 


THE PRINTING MACHINERY COMPANY 


436 COMMERCIAL SQUARE - - CINCINNATI, QHIO 


461 Eighth Ave. 
New York, N.Y 














Canada: Toronto Type Foundry Co., Ltd., Toronto England: Wm. J. Light & Co., London 20 West Jackson Blvd 
Australia: Carmichael & Company, Sidney Swotann Italyy D G Vianini & Company, Milan Chicago, Illinois 














Building a Better Book 





By G. J..BENNETT 
Dexter Folder Company, New York City 





we dvancing from the days when 
Kh books were produced by means 
aM of hand operations, namely, set- 
[Mam ting of type, hand feeding the 
press, hand folding, sewing, rounding 
and backing, case making, etc., we now 
find ourselves in the midst of automatic 
machinery, doing all the operations, for- 
merly done by hand. Thus the bookbind- 
ing industry is able to produce many more 
books of better quality and appearance as 
compared with the old methods of hand 
operations. 

I believe that there is still much to 
be gained in book appearance, pattic- 
ularly with smooth edge, or trimmed 
books. For example, let us consider 
the popular novel size of 12 Mo. printed 
on novel stock, basis 25x38—50 or 60 
Ibs., or, a text book of about the same 
size printed on S. & S. C. stock basis 
25x38—60 Ibs. Most any bookbinder 
would quickly tell us that a much better 
book would be had if these signatures 
were sewed in 16 pages. Knowing this, 
we proceed with the imposition which no 
doubt would be either Quad or Double 
16. The job receives the close attention 
of the pressman while being printed and 
passes on to the Folding Department. 
If the lockup man graduates the head 
gutters in the form he has assisted the 
folding machine operator in turning out 
a better job of folding. 

After the folded signatures have been 
sewed and the books smashed, etc., they 
finally reach the trimmer where the front, 
tail and head bolt are trimmed. When 
these books are rounded and cased in, 
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you can detect a miniature Stair-step 
condition on the front of the book no. 
ticeable in every 8-page section, or half 
of the 16-page signature. This cond. 
tion will be more pronounced at the 
head of the book and has been caused 
by this head being bolted, or closed, while 
folding. In addition, we will, no doutr, 
find in the center of each 16-page section 
a gusset or wrinkle leading down from 
the head of said signature. 

In producing these two lots of books 
mentioned in the previous paragraph, we 
had hoped for a well bound neat appear. 
ing finished book and care was given the 
jobs in each department through which 
the books passed but we had not given 
out the proper imposition so the result 
was a book with uneven round on the 
front, wrinkles in the center of each sig- 
nature and (if the form gutters were not 
graduated) bad register on the page head- 
ings, or folios. 

Had these two jobs been imposed for 
three parallel folds, four signatures to the 
sheet, a more accurate job of folding, 
with less operating effort would have been 
the result. The folded signatures would 
have been minus wrinkles at head bolts, 
the book would have shown a smooth 
round on the front and would not have 
required much smashing. 

This parallel imposition compared to 
Quad imposition would have resulted in 
the same sheet size for 64 pages, plus a 
greater machine speed for the parallel 
imposition. 

Compared to the Double Sixteen im- 
position the sheet size and product would 

(Continued on page 49) 
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The finest machine offered at such a LOW PRICE 


Every Printer, small as well as large, can now 
own his own Knife Grinder, for the new 
Plymouth Knife Grinder is a real full size 
machine. It is fast, accurate, dependable, 
simple to operate and above all, it is inexpen- 
sive. It sharpens all makes of paper and lino- 
type knives as well as planer, pointer and tin- 
ner’s squaring knives. Made in two sizes—for 
blades up to 54 inches and 72 inches in length. 


Saves Trouble — Saves Money 


The Plymouth Knife Grinder completely 
eliminates practically all grinding costs and 
the trouble and expense of shipping or send- 


ing work back and forth. It is the result of 
over 30 years’ experience in the manufacturing 
of thousands of Knife Grinding Machines. 


Progressive printers realize that sharp cutting 
equipment is essential to good work. Until 
now, it has been impossible to buy a high 
quality grinder at such a LOW PRICE. 


The Folks on Gospel Hill, Letterhead Spe- 
cialists, Marion, Ohio, write: 

‘Our Plymouth Knife Grinder keeps our 
cutting knives in perfect condition and we 
save postage, grinding expense and time by 
doing our own grinding.’’ 


THE FATE-ROOT-HEATH Co. 


234-269 High St. 
Plymouth, Ohio 
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Snappy 
Halftone 
Negatives 


By ELLIS BASSIST 








ne of the dire necessities for 

making a good job by offset 
printing is a good halftone neg- 
ative. Inasmuch as most small 
shops having offset departments use film 
for this purpose, it is not irrelevant for 
me to say a few words about it. 

The films now in general use will yield 
good halftone negatives in the hands of 
an experienced operator, but it must be 
said that the great majority of halftone 
negatives made today on films are not of 
the best quality. 

There are many reasons for this wide- 
spread inability to make good halftone 
negatives. With the old method of wet 
plate photography, it is possible chem- 
ically to correct the shortcomings in ex- 
posure. There is a wide margin for in- 
tensifying and “cutting,” but not so with 
film. If the exposure, screen distance or 
lens opening have not been correctly es- 
timated, if the copy is poor, if the de- 
velopment has not been carefully watched 
or if any other similar details have been 
overlooked, the inevitable result is a poor 
halftone negative. 

In most cases, mistakes in halftone 
negative making on films are corrected by 
the trial and error method, or, some offset 
photographers, without correcting the mis- 
takes in the film, accept it as the best they 
can make with the result being a poor job, 
besides a black eye for offset printing in 
the eyes of the customer. 

To those of my readers who are willing 
to concede the point that these conditions 
exist, may I suggest a good way out. It 
is an indirect way, but one yielding fine 
results. 
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Make your halftone negative in the 
very best way you know how. (I must 
say that, for beginners, no amount of 
written advice will substitute actual ex. 
perience.) Dry the film, and make a 
contact positive on another piece of film, 

The exposure of this contact positive 
should be so calculated that the highlight 
dots will be very fine. The shadows will 
then take care of themselves. On this film 
positive, a certain amount of correction 
can be effected by reducing the image 
locally or entirely by the use of Farmer's 
Reducer. Solids can be painted in, certain 
parts outlined, and so on. 

After the completion of the touching 
up, make a contact negative from this 
positive. By manipulation of the ex- 
posure, one can effect marked changes in 
the general appearance of the negative. 
By a little longer exposure, one can en- 
tirely eliminate the highlights, sharpen the 
middle tones, and generally arrive at a 
snappy halftone negative. 

Some will say, “But this method is too 
costly.” 

“Nething is more costly than a poor 
job,” I will reply. ‘‘Besides, in fairness to 
yourself, you must admit that there are 
very few good halftone negatives made at 
the first shot, and that it is cheaper to 
make two contacts than one camera half- 
tone, 
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PRESS ROOM Profits P 


[N 1928 we began a modernization 
program. Prior to the five year plan 
we had built ten sizes of offset presses. 
Additions and improvements had brought 
this number up to thirty models. In the 
newspaper business, “30” is a stopping 
place. We stopped. Instead of attempt- 
ing improvement upon im- 
provement, we decided on an 
entirely new line—new de- 
signs—new sizes—based on 
principles which experience in 
actual use has shown to be 
sound and most desirable. 
And so, in 1928, we began 
our Five-Year plan, although 
we did not call it that. Now 
at the end of the period, with 
no press over five years old, 
we are content to call it the 








“Five-Year Plan.” Instead of ten presses 
in the offset group, we now have but six 
—and the six are in three groups. These 
presses have such features of accessibility, 
interchangeability, ease of operation, etc., 
that any pressman familiar with one press 
of a group can readily operate any other 
in the same or other groups. 
There’s the list, in the center. 


Qo 


As a result of five years’ 
close cooperation between en- 
gineering and sales depart- 
ment, we now have six offset 
press sizes, to do better work 
than the ten that preceded 
them —and these presses 
cover just as wide a range in 
production, 


You can have every little detail and conclusive proof of swift 
and economical production, on request 





HARRIS. SEYBOLD- POTTER COMPANY, perenny Offices: 4510 East 7Ist St., Station D, Cleveland, Ohio 





Sales Offices: 





~ -—Factories:— 


New York, 461 Eighth Ave. Chicago, 343 S. Dearborn St. Dayton, 813 Washington St. Cleveland, Dayton 








Notes on Metallic Ink, 





By CHAS. F. BEHRENS 


Behrens’ Pressroom Service, 


Chicago 








f Wey he discussions on metallic ink 
2°88 printing in the January issue of 
The Graphic Arts Monthly 
were very interesting. However, 
in my opinion, printing with metallic inks 
should not present any serious problems 
to those who have worked for any time 
with such inks. I should like, if I may, to 
call attention to a few facts relative to 
metallic inks, with which I have had ex- 
perience for almost twenty-five years. 

To begin with, as in all good printing, 
the one working with metallic inks must 
proceed carefully and must spend a little 
time in preparation before running the 
job. Furthermore, he must bear in mind 
that paper and metallic inks are not fool- 
proof. 

The printer should, before all else, 
acquaint himself with metallic inks and 
the best firms to buy from. He should 
not permit himself to be persuaded by 
those ink or paper salesmen who are 
more interested in obtaining an order 
than in rendering helpful service. There 
is no ready mixed gold ink that will not 
tarnish over night in the can. There is, 
however, a gold ink paste that does not 
tarnish in the can. It will retain its 
color. This paste is very easily mixed 
with a varnish that is furnished with this 
paste. This gold ink paste is easier to 
mix than the dry powder and varnish 
and can be obtained only from one ink 
manufacturer at the present time. 

The printer should remember when 
purchasing gold ink to try to get one that 
will dry on the paper to be used. In my 
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experience I have found none that will 
dry on all coated papers. 

Speaking of paper, the printer should 
use good judgment in selecting or helping 
decide the kind of paper to be used. This 
is especially true of antique finish, ma- 
chine finish paper or any pulpy stock, 

Cover papers and bond papers require 
a base size. On dull coated papers a 
paper base and not a cover base should be 
used. This is used as a filler. That does 
not mean that any kind of base or ink 
can be used as a filler. The base siz 
must be transparent. 

There is no economy in trying to use 
any kind of filler as a base because this 
always invites trouble as there are certain 
cover bases or fillers that will destroy the 
metallic ink almost over night. 

There are any number of ink manv- 
facturers who make a base size to be 
used as a filler and there are a few | 
can recommend in safety to the printer, 
as I have had good results on cover and 
bond papers with them. 

(Continued on page 40) 
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your Rarning Power is Increased 
when you use a 
Diamond Power Cutter 


When the cost goes down, the profit 
margin goes up . . . That’s how the 
Diamond Power Cutter increases prof- 
its. Speed, Power and Accuracy with 
Safety are Challenge-Diamond fea- 
tures that you cannot afford to over- 
look. The Diamond is an all-around 
money-maker, and you can bank on it 
day in and day out, year after year. 


ear 


Investigate now - - - It will pay you. 

















Patents——— ,836,104=———1 895,440 ———— 





1,923,293 





The Challenge Machinery Company 


Chicago GRAND HAVEN, MICHIGAN New York 














=| | Sinclair an$ “Valentine Co, 


Established 1890 
lire 


th FORTY-THREE YEARS of experience in the manu- 
7 facture of INKS has given us a wealth of knowledge 


ste which is available to the trade. 


Come to S. & V. for that personal attention which is 
use ° ° 
his so necessary in solving your INK problems. 
rain 


the HOME OFFICE: 


is 11-21 St. Clair Place New York City 

be 

vl BRANCH OFFICES: 

ter, BALTIMORE DAYTON PHILADELPHIA 

and BOSTON SAN FRANCISCO LOS ANGELES 
CHICAGO : JACKSONVILLE 














Ask for 





, = must have heard the old saw about 
the salesman for farming machinery tell- 
ing the farmer that in no time the reaper 
he was selling would pay for itself and 
the farmer retorting by telling the sales- 
man to bring one around when it had 
paid itself up. 

It may sound funny to hear it, but 
printing machinery can be made to pay 
for itself and earn its board over and 
over again. The manufacturer of farm- 
ing machinery must go to the printer 
to have his advertising produced. The 
printer who uses his own machinery to 
produce advertising to show the farming 
machinery manufacturer how to use 
printing to advantage to sell his farming 
machines is the printer who is getting 
the most out of his plant. 

Just asking for orders is not enough. 
Many printers send out advertising re- 
ligiously and wonder that they do not 
meet with the same success as their fel- 
low craftsmen. We hear a lot of talk 
about “creative printers’ and there are 





Business 





By THEODORE T. JONAS| 





| 
many printers who labor under the in, 
pression that to be creative printers it i 

necessary to have a complete knowledy 
of the advertising profession. This ; | 
not true, as you will see as you read fy. | 
ther into this article. Every printer cy” 
be a creative printer if he is wide away 

It means going a bit further thy 
merely seeking printing orders and crg. 
ing: orders where they might be create) 
Sort of “making two blades of gr | 
grow where one grew before” idea, | 
have met many printers who idly boa 
that they never leave their shop to g 
after a printing order. When the cy’ 
tomer needs printing he will call up, thy | 
feel. But imagine how many prospectin 
printing orders are being lost because the | 
printer is not on the job. The aver’ 
buyer of printing, particularly the faith | 
small buyer of printing, welcomes sy! 
gestions from his printer and respects th 
printer’s advice if it is given wisely au| 
in the proper spirit. 

The large buyer of printing likes n/ 
deal with a printer who knows how 
interpret his ideas on paper. 

Whenever you drop into the office ¢ 
a customer or prospect, keep your ¢t 
peeled for prospective printing ordes 
Make suggestions where you think sx 
gestions are in order. Of course, su” 
gest wisely, and not with the idea soldi 7 
of making an order for printing whe 
you know in your heart and soul the 
is no real need. 

When you are given an order for ful 
ers or broadsides or the like, suggest th 
advantages of enclosing a reply catd? 

(Continued on. page 50) 
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“Proved Satisfactory 


and [think we are going 
to make good use of it” 


So writes H. Y. Sumption, Asst. Sales 
Manager of The Denney Tag Com- 
pany, after receiving his copy of 





Direct Advertising 
and the Printer 
by Albert Highton 


Tells everything a printer should 
know about the creating and pro- 
ducing of direct advertising for his 
own and his customers’ use. Meaty 
and full of constructive suggestions. 


postage prepaid 
Vv 


THE PRACTICE OF PRESSWORK by Craig R. Spicher 


A very helpful technical book by an authority on pressroom 
work. Every pressman should have a copy. As a special serv- 


ice to our readers we offer a limited number of books at... Price $4.00 
QUESTIONS AND ANSWERS by Thos. E. Dunwody 
Many interesting pressroom questions and answers written . 
by Mr. Dunwody and compiled by Edward A. Kilheffer.... Price $2.00 
TIPS ON PRESSWORK by G. C. Cooper 
Cylinder and Platen presses, a real lift when you need one. : 
98 pages, 75 articles, size 344x5%4 in. ..............000- Price $1.00 
Vv 


Please send Money with Order 


GRAPHIC ARTS MONTHLY 


608 South Dearborn Street 
Chicago 
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Oldstyle Figures 
Q I sometimes see “oldstyle” figures 


* used in the same line with full capi- 
tals in display composition, making the 
line seem unbalanced. What would be 
your suggestion for remedying this ap- 
pearance? — Ogden, Utah. 


A This is an oversight frequently 
made in work which deserves closer 
attention to small details. Herewith is 
shown an example of this too-common 


GREAT FIRE OF 1906 
GREAT FIRE OF 1906 


fault, and a way to avoid it, still using 
“oldstyle” instead of “modern” figures. 
The “oldstyle” figures are made particu- 
larly for use in lines of lower-case let- 
ters, where they balance perfectly, being 
approximately of the same weight or 
color. However, when used with capitals 
of the same body-size a different treat- 
ment is necessary to secure proper har- 
mony. 


Indenting Lines 


I am enclosing a proof of a maga- 
* zine page now going through our 
office. The publisher insists on our in- 


—_— February 


COMPOSING ROOM 
QUESTIONS - answered 


by HAYWOOD H. HUNT 


denting lines for initials as shown here, 


We Take Issue... 
yr es we hear the future 


of the wholesale furniture trade 
discussed by men in other businesses 


Could you advise me how this appearance 
might be improved without running up 
costs? Your suggestion might have some 
weight with this publisher, who does not 
employ either an artist or layout man,— 
Springfield, Ohio. 
A It is rather surprising that those re- 
* sponsible for some publications— 
even those enjoying tiational circulation 
— give so little attention to their finished 
appearance. Possibly they believe that their 
pages should attract dynamic attention, 
even if it is adverse criticism. A proof 
of a slight change of type around initials 
—and somewhat different initials —is 
shown below. It is believed that the dif- 


We Take Issue... 


HENEVER we hear the future 
y \ of the wholesale furniture trade 
discussed by men in other businesses 


(Continued on page 47) 
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ROUSE Super-Efficient TOOLS BY, 
gad EACH THE BEST OF ITS KIND wb Sona 
— Poor Tools Waste Both! 

The one decreases your costs—the other increases them. The time 
now wasted because of poor equipment in many shops (perhaps 
in yours) would quickly pay for the best tools made. ARE YOU 
USING THE BEST TOOLS—ARE YOU MAKING EVERY MOVE 
—EVERY MINUTE COUNT? IF NOT, WHY NOT? 

re, 

Accuracy Rouse Products 

re Convenience ry 

le Speed Assemblers — Sennett 
Th re . Positive 

es e = Band Saws 

. Rouse Hand Mitering Machin ee , 

ip has numerous exclusive advantages. Composing Sticks 

He Itis simple in construction, quick and ae pe isha 

ot positive in operation. The permanent- Newspaper Bases 

a ly accurate gauge sets instantly and Newspaper Files 
locks automatically up to 83 picas by a 

m nonpareils (with the Extension Gauge, Paper Lifts 

~ 144 picas;) the gauge proper, adjusts Power Miterers 

‘ positively to points and quarter-points. eee oe. 

4 The table is indexed for and the Rule Roller-Cooling Fans 

; Holder is moved quicky to and lock- Slug Clippers 

. ed at all useful angles. ag ai Holders 

Type Mortiser 

of 7. se 

1 The Panameric Hand Miterer iain 

P is similar to the Rouse in design but cuts only wish additional infor- 

Is tight angle miters and trims square ends, mation, attach this page 

f. which constitutes fully 90% of the mitering to your letterhead and 
in most shops. The Gauge adjusts instantly mail to us. 
and locks automatically up to 63 picas. 

: Made only by 

e ° 

' H. B. ROUSE & CO. 2214 Ward St. Chicago 

° Sold by Representative Dealers Everywhere 


EFFICIENT EQUIPMENT IS THE KEY TO SUCCESS 
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Ink for Mimeograph 


I am enclosing a folder which you 

* will see by examining it that the 
impression is far from being satisfactory. 
This is printed on mimeograph with a 
gloss black bond ink. Now, what in the 
kind of ink should be used to 
print on mimeo? Also enclosed is a 
sample of ordinary bond which shows ud 
much better with the same amount of 
ink. I can load the plate with ink but it 
just doesn’t take. Would regular mimeo- 
graph ink do the trick or do I have to 
have a special ink? I have to run 7,000 
of these but am only running 500 now 
and the rest can wait for a couple of days 
so I will wait until I hear from you in 


regard to this—Oshkosh, Wis. 


A Usually we find with printers that 
* they are attempting to do good 
printing with low grade ink. Your con- 
dition is just the reverse — you are at- 
tempting to use too good an ink to print 
on mimeograph paver. 

A bond ink won’t do. Use a soft half- 
tone ink, which will give you much better 
results than a stiff bond ink. You can 
use your bond ink if you have to and if 
you would mix it up in about fifty-fifty 
proportions with the cheapest black you 
have in the place, such as you would use 
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PRINTING 
PROBLEMS 


By J. GUS LIEBENOW 


~ 


- 
EY 
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for circulars or other matter printed on 
newsprint, you will find you get much 
better printing. We would not recom. 
mend attempting to break down your 
bond ink with reducers or anything of 
that nature, with the exception that you 
do use a soft black reducer, which car. 
ries pigment value without sacrificing 
color strength. 


Black Ink Troubles 


We have been having considerable 

* trouble lately getting our black ink 

to cover, as you will notice on proof en- 
closed. 

We print a sheet of 33% x38" on 
coated book, 8 plates up. Piling and 
pitting will begin on one corner and grad: 
ually spread across the sheets until dll 
the subjects show this effect. 

The specimens sent you are from the 
black form of a four-color process job— 


Waukesha, Wisconsin. 


A You are employing a non-scratch 
* black ink, which is very, vety 
poorly assembled. The vehicles in this 
ink are attempting to pull apart and give 
you the filled up or piling condition. | 
don’t know whose ink, or what number 
ink, you are using, but it’s no good for 
(Continued on page 51) 
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‘Everything 
for the Printer’ 


IT WILL PAY YOU TO INVESTIGATE OUR 
LINE OF REBUILT 


Automatic Presses Automatic Cutters 

Cylinder Presses Hand Clamp Power 

Cutters and Creasers Cutters 

Job Presses Hand Lever Cutters 

Bindery Equipment Miscellaneous 

Composing Room Storage and small 
Equipment size equipment 


The equipment we offer for sale is guaranteed to give complete satisfaction. 
It is thoroughly inspected and in first-class working condition. 


We also represent leading manufacturers of new machinery and equipment. 


Whatever your requirements may be—tell us and let us quote you on either 
new or rebuilt equipment. 


Write, Phone or Wire—Cable Address: Chiprint 
All Phones Monroe 1814 


CHICAGO PRINTERS MACHINERY WORKS 


211 E. Detroit St., Milwaukee, Wis. 


609 West Lake Street NR Chicago, Illinois 
























WE DO OUR PART 








ime ES7!9 NiS® 


his department offers a number 
of comments on points in regard 
to paper which we know to be of 
general interest to printers. 





There is considerable conjecture as to 
general trends shown nationally in regard 
to the color tones of white in coated and 
uncoated halftone printing papers. 


It is interesting to note the history of 
white shades as they developed and 
changed in the last ten or fifteen years. 
Coated printing papers have been made 
in various color tones of white, namely 
blue-white, natural (cream)-white and 
pink-white. None of these paper tones 
should be strong enough to dominate 
the tone of the ink. In years past, pink- 
whites have been developed to the point 
where they were noticeably pink and in re- 
cent years during a strong national trend 
toward strong blue-white, the blue-white 
has been sometimes carried to a point 
toward a definite purple or a green-blue. 


Blue-white color for coated or un- 
coated halftone papers is primarily de- 
sirable for subjects such as machinery 
where sharp contrasts between highlights 
and other tones are desirable. Natural 
or cream-white color lends charm to ar- 
tistic subjects, helps readability, especially 
for aged people. Pink-white offers a warm 





atmosphere for such subjects as land. 
scapes and some interiors. 


The development by ink manufacturers 
of the four tone values of black halftone 
ink; neutral, green toned, blue toned and 
red toned has diminished somewhat the 
importance of the paper tone in whit 
paper. And since toned halftone inks 
have been better understood and mor 
generally used, their use is more practical 
than depending entirely upon the paper to 
obtain the tone qualities desired. 


Some color technicians feel that there | 


has been a tendency to go too far in the 
battle of blue-white color tones between 


various mills on papers ranging from sul- | 


phite bond to fine coated papers. In the 
cheaper grades the inability of the paper 
materials to carry much blue has resulted 
in muddy blues or gray-blues or green- 
blues, and a careful observation under 
north light shows these papers to be far- 
ther away from black than other whites 
After all, the clearest definition that can 
be made of what is white, is to say that 
white is the color that is the farthest 
away from black. 

A casual comparison of two sheets of 
paper in the same classification often leads 
one to make a sharp blue-white paper the 
first choice. But by putting three or four 

(Continued on. page 51) 
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DIXON ROUTER and TYPE-HIGH PLANER 


Routs..« 


Stereotype Casts 
Electrotypes 
Copper 

Zine 

Linotype Slugs 
Wood 

Rubber 


Linoleum 


SPECIFICATIONS 


Motor—Ball bearing, 20,000 R. P. M., fan- 
cooled, heavy duty, raises and lowers inside 
arm, by hand wheel. ‘ 

Foot Stirrup—(not illustrated) Makes it pos- 
sible to raise and lower the arms by foot action. 
ight Fixture—Light located at side of motor. 
Switch—On arm; controls light and motor. 
Arms—Solid bronze, nickel plated. 

Bed—Size 25” x 15”. Machinéd surface. 
Workholdes—Locks any size or shape cut. Com- 
plete with—Four blade planer, router bits, type- 
high gauge, light bulb, plug and cord. 





COMPLETE 


70! 


Fast 
Accurate 
Safe 
Simple 

and 
Dependable 


All plants should have this machine. 
It does same work as large routers 
and is constructed to give years of 
dependable service. It will pay for 
itself in a short time in sending work 
out to be routed and planed to type- 
high, make-ready on the press and 
improved production. Any plant can 
afford it. Send for further informa- 
tion and payment plan. 


AUTOMATIC SAW SHARPENING CO., 735-41 E. Ohio St., Indianapolis, Ind. 


Sharpeners of Printers and Stereotypers Saws 








500—No. 4 Hooks for regular Wa 


Style Sterling Warnock Base 
20—Southworth Holdfast Paper 


720 Sherman St. 








EXCEPTIONAL VALUES 


REBUILT EQUIPMENT 


No. 2 KELLY—STYLE B KELLY 


AUTOMATIC AND HAND CLAMP POWER PAPER CUTTERS, SIZES 32” to 44” 
® 


Above Hooks with conversion spring for use with New 


THE WANNER COMPANY 


Established 1875 


MOCK BASEK<.....csicccces 75¢ each 


anind veicdiinehewewnemanel 85¢ each 
Hanger Strips at half price. 


“aie 





CHICAGO 
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Q What allowance should we make 
* for spoilage in ordering stock, so we 
will come out even? 


That depends on a great many 

factors. The Twentieth Century 
Encyclopedia of Printing gives the follow- 
ing table, which seems about as good as 
anything to meet average conditions. 


First Extra 

Quantity Color Color Binding 
100to 250 10% 5% 5% 
250to 500 6% 4% 4% 

500to 1000 5% 2%% 2%% 
1000 to 5000 4% 2%% 2% 
5000 to 10000 3% 2%% 2% 
10000 to 25000 2%% 2%.% 2% 
Over 25000 2% 2% 2% 


Is there anything easier to handle 
1d ee ”> 
and less “messy” than glue for the 
small bindery? 


: Corn dextrin, or envelope gum, is 

a good adhesive. It comes in pow- 
dered form and is mixed as needed with 
hot water. For most purposes it will take 
the place of paste or glue. It is as clean 
a material as one can get, colorless, with- 
out odor and under ordinary conditions 
does not sour, mould or crystallize. Dex- 
trin is most suitable for hard bond and 
ledger papers. Paper or cloth to which it 





February 


BINDERY 
PROBLEMS 


By FRANK_V. BARHYDT 


is applied does not pucker or blister 
readily and is not apt to become discol- 
ored. Also, it works well for edge gum. 
ming and can be used in gumming ma. 
chines. Dextrin is likewise comparatively 
cheap. It is surprising that more binderies 
do not make greater use of it. 


Regarding Crimping 

E. W. Pape, president of the Adkins 
Printing Company, New Britain, Conn., 
writes “We agree with you when you say 
that machine crimping can be ‘faked’ by 
locking up a ruled form, but question the 
statement that on short runs the method 
is satisfactory. In the first place the grain 
of the paper must be correct to get results, 
or nothing is accomplished. Secondly, the 
scoring with brass rule does not hinge the 
paper so that sheets in a binder open-up 
flat, which of course is the primary reason 
for crimping. At least we were unable to 
get satisfactory results and finally had to 
install a crimping machine.” 

We are glad to learn the experience of 
this firm and would be happy to hear 
from others. It is understood, of course, 
a crimping machine will give better te- 
sults than any makeshift method. How- 
ever, we have seen good results obtained 
by this method and would appreciate 
hearing from those who have secured 
them. 
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4s CUTTER For 
EVERY SIZE OF PLANT 
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CHAS. N. STEVENS CO. 


110-116 W. Harrison St. 
CHICAGO 
Sales Agents for 


SEYBOLD MACHINE CO.—Power Cutters 
CHALLENGE MACHINERY CO.—Lever Cutters 
also 


J. L. MORRISON CO.—Wire Stitchers 
J. T. WRIGHT CO.—Drilling Machines 
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Kisxr 


We desire to go on record as say- 
ing that we are very well pleased with 
the business we are getting as the 
result of our advertising in your 
Graphic Arts Monthly. We have heard 
from almost every state in the Union 
and have even received orders from 
such foreign lands as India, Australia 
and South Africa. 


Lester A. Neumann, 

Vice Pres. and Gen. Mer. 
M. & L. Type Foundry, 
Chicago, Illinois 


The four half page ads that we ran 
in your magazine were entirely satis- 
factory. We received in the neighbor- 
hood of 1500 inquiries. 


F. W. Bower, Manager 
Bower Show Print 
Fowler, Ind. 


As a rule we do not advertise after 
the month of January, but as we are 
obtaining very good results from our 
advertisement in your magazine, we 
have decided to run it again in Febru- 
ary and March. 

Henry Tirrill & 
Company, Inc. 
St. Louis, Mo. 


I might add, for my own pleasure, 
that I enjoy every issue of your “Big” 
little magazine, “The Graphic Arts 
Monthly.’ Truly, as someone has 
said, “A storehouse of knowledge in 
each issue.” 


Russell L. Paxton, President 
Russell L. Paxton Printing Co. 
Roanoke, Va. 


Wish to say that I derive much in- 
formation from the Graphic Arts 
Monthly and greatly enjoy reading it 
Would not mind paying a nominal 
subscription price for it. 

J. A. Alexander 
Alexander Printing Co. 
Ada, Ohio 





Mpres/! nS 





It is safe to say that all printers 
gain a lot of information from the 
printed answers to questions in the 
various departments in each issue of 
the G. A. M. We certainly do. 

Albert A. Thissell 
Beverly, Mass. 


I have come to look upon the maga- 
zine as an almost necessity and have 
used the magazine’s advertisers quite 
a number of times. 

Wendell A. Shelton 
Dayton, Ohio 


I have already discovered in your 
advertising section the address of a 
firm with whom I shall surely dea) 
when I have need for his type of serv- 
ice and products. 


Oliver E. Pfeiffer 
Lawrence, Massachusetts 


We read, preserve and answer ad- 
vertisements noticed in your Graphic 
Arts Monthly for things in which we 
are interested. 

Cc. J. Plankenhorn 
Plankenhorn Stationery Co. 
Williamsport, Pa. 


Your monthly is read with interest 
and we thank you for sending it to us, 
H. Y. Ellis, President 
Ellis Bros. Printing Co. 

El Paso, Tex. 


We are a new company and would 
like very much to be on your mailing 
list for Graphic Arts Monthly. 

H. C. Summers 
The Alpha Press 
Chicago 


Your magazine has been very help- 
ful to us. 
Leo J. Bieschke 
Leon Press 
Chicago 
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A wwvest went aponrunrris 


Two Miehle High Speed Ideal Units—consisting of 

Four Post Dexter Suction Pile Feeder 

No. 4—4 Roller Miehle 29x41 

Extension Delivery; Motor Equipment 

Guaranteed Register and Distribution: Speed 2400 I.P.Hr. 
Harris Offset Press—Style S8L 

Suction Feed; Motor Equipment 






rg An excellent purchase. Also S7L 
he Hughes Check Imprinting Press— 
of A Bargain beyond question for the concern that can use it. 


BIG REMNANT SALE—Write for circular 
Type, Machinery, Composing Room Equipment 
Some real bargains—Slashed to move 











ve Priced to Move Quickly. Write for Bulletin 
ite 
TURNER TYPE FOUNDERS CO. 
' ON ranch Salesroeuse—Detreit, Ohtesse Cis gid MSA 
al - 
Ve 


WATER BILLS... 
LIMING OF MOLDS... 
INCONVENIENCE... 


Can Be Eliminated on 
LINOTYPES, MONOTYPES, 
ELRODS AND LUDLOWS 


With the Monoaqua Cooler, it requires only three 
quarts of water, which is circulated by a noiseless 
pump, cooled by means of a fan-cooled radiator, 
driven direct from the machine, requiring no ex- 
tra power, and can be installed in ten minutes. 
Plumbing bills can be eliminated and machines 
can be placed where water is not available. 


Write for further information. 


CAPE ne re. senate 


OE GARE ELSE LOIS 519 


Monoaqua Cooler complete, for Linotypes, Mono- 
types, Ludlows—$50.00. 


Monoaqua Cooler (motor driven) for Elrods— 
$70.00. 


THE DIXON COMPANY 
735-41 East Ohio St. _—Indianapolis, Ind. 
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The Editor Says: 


peer creations often reveal the 
character of the author. So writ- 
ten or printed reports tell much 
about the executive who has drawn 
up the reports. 





With this thought in mind, we 
glanced through the 130 page 1933 
Annual Report of Public Printer 
George H. Carter. And as in previ. 
ous years, our high regard for the 
painstaking conscientious thorough. 
ness, the apparent honesty and loy. 
alty, the interest in all things print. 
orial of Mr. Carter as evidenced by 
the Report, was renewed. And we 
understand why the rare common 
sense of our present Administration 
saw fit to retain Mr. Carter as Pub. 
lic Printer. 

We naturally were impressed by 
the fact that Mr. Carter has effected 
a reduction of $2,837,574.83 in ex. 
penditures for the year 1933 over 
the year previous. But that which 
makes a profound impression on us 
is his report on a Division known 
as The Division of Tests and Tech. 
nical Control. Here is a department 
which in the words of Mr. Carter 
“has developed into one of the most 
important and serviceable divisions 


in the Government Printing Office. | 


Its functions correlate with all 
the maintenance and manufacturing 
units of the Office for which material 
service is rendered either in the mak- 
ing of inks, glues, type metals, and 
rollers, or in the exercise of tech- 
nical control over the various chem- 
ical processes of the graphic arts. 
“The laboratory made 6,611 tests 
of materials received during the 
fiscal year ended June 30, 1933, of 
which 3,837 were of paper and 
envelop deliveries.” 
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-|| Sure is a Dandy 


st —So writes Lloyd H. Snow of Nashua Gummed 
ns & Coated Paper Co., after receiving his copy of 
t. | The Twentieth Century Encyclopedia of Printing. This book 
ll will tell you much about Composing, Typesetting, Letterpress 
1g Printing, Binding, Offset and Lithographic Printing, Bronzing, 


Embossing, Bookmaking, Specialty Work, Photo-Engraving, 
Electrotyping, and so forth. It contains a glossary of printing 
k. terms; 304 illustrations; is well printed and attractively bound. 


al 


PRICE NOW $5 00 Formerly $10.00 


n- 
i Decide now to take advantage of this half-price offer. 
¥ Send your check or money order today for immediate delivery 


i | | Graphic Arts Publishing Co. °° &exé"* 
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HELPFUL PAPER : | 
SUGGESTIONS | 





Howard Portfolio 


The new Howard Portfolio of attrac- 
tive letterhead suggestions, is, in our 
opinion, an effective guide in the planning 
and creating of attention compelling let- 
terheads. 

The Howard Paper Company, makers of 
Howard Bond, Mimeograph and Ledger, 
and sponsors of the Howard Portfolio, 
have noticed a decided trend toward 
the improvement of letterhead design 
during the past year. Businesses, both in- 
dustrial and commercial, are giving more 
serious thought to their letterheads, real- 
izing that they can be made to play an 
important part in sales promotional work 
as inquiry seekers and sales builders in re- 
mote unsolicited sections, and as good will 
builders through regular sales channels, 
for the company and its selling staff as 
a whole. 

In planning the new Howard Portfolio 
this year, the Company evidently gave 
consideration to this. Distinctive letter- 
head samples of every description have 
been included actual letterheads 
that are being used by concerns in all 
parts of the country have been brought 
together to assist the printer, engraver 
and lithographer to cater to the needs of 
their customers and at the same 
time to enable business executives to de- 
cide upon a particular type of letterhead 
that is most desired by them. 


2 


The Howard Paper Company is send. 
ing a copy of this portfolio to anyone te. 
questing it on his business stationery, 


Gummed Products Booklet 


One of the most complete booklets tp | 
be published on the printing of gummed | 
papers is now being distributed among | 
printers, label specialists, and _lithogra. 
phers by The Gummed Products Com. 
pany, Troy, Ohio. 

This booklet, according to the an. 
nouncements, “establishes a new prec. 
dent for frankness 
and sincerity in dis- 
cussing with the 
printer the various 
fundamentals essen- 
tial for best results 
from this class of 
work.” 

Some of the sub- 
jects covered in- 
clude: choosing 
gummed paper for the job; the handling § 
of gummed paper in the stockroom, in 
the cutter and before and after printing 
how to print in the simplest manner; 
printing on the gummed side; humidity 
and how to control it; and numero | 
other helpful hints that will assist the | 
printer to understand gummed pape | 
better. 
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The title of this booklet is “Printing 
Gummed Papers,” and is available to 

ee printer, label specialist or lithogra- 

oher requesting a copy on his business 


stationery. 
Beckett Color Finder 


‘ne with its desire to give the printer 
ee his paper problems, The Beckett 
Paper Company, Hamilton, Ohio, has is- 
wed a new method of sampling paper. 
The Beckett Color Finder, which should 
not be confused with the recently issued 
Buckeye Cover Color Guide, enables the 
printer or paper buyer to see in advance 
a large number of color combinations. 


Albion Offset 


The American Writing Paper Co., 
Inc, of Holyoke, Mass., introduces its 
new offset paper, Albion Offset, with a 
double-barreled campaign to reach letter- 
press and offset printers. 

Two sample books are available. 
"Bursting Into Popularity,” a six color 
offset job, 8x10, three folds, is for offset 
printers. Inside, on a buff background 
are suggested mailing pieces and general 
printing jobs. 

The Sample Book for letterpress print- 
ets is a two-fold 5x8 printed in a rich 
black and silvery gray. A brief, business- 
like sales-talk to letterpress printers faces 
a 4x7 swatch showing regular and fancy 
finishes of Albion Offset. 

Samples of the above material can be 
obtained from R. F. Linsert, Advertis- 
ing Manager, American Writing Paper 
Company, Holyoke, Massachusetts. 


Owen Joins Fox River 


John Owen, formerly with the Fraser 
Industries, has joined the sales staff of 
the New York Office of Fox River Paper 
Company, 350 Madison Avenue, New 
York City. 

For more than 50 years the Fox River 
Paper Company has manufactured a full 
ine of rag content Bond and Ledger 


Papers in its mills at Appleton, Wis- 
consin, 

















FALULAH PAPER COMPANY 
FITCHBURG, MASS. 


Woolworth Building. New York City 
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MILLE Witwudeay 


MAILING 
BAGS 


When returning cuts or 
other articles, use sturdy 
bags that will get there. 
Mailing bags for all pur- 
poses, with or without tags. 











Plain or Printed 





Write us for 
samples and prices 





Reliance Bag Company 


2205 West Grant Street 
Milwaukee, Wis. 
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Office Ap M 


Orrections 


N 

Comes a postal card from foun 
Conn., the writer of which Par ined, 
‘joins issue with T. A. B., Jackson Miss can 
‘on the matter of ‘moose’ in the loses form 
ber-December issue. As a Bull Moose” “om 
he types, “I object to being termed year 
MANDER! incl 
L. A., Champaign, IIl., asks if thi pa 


sentence is correct: “The money was qi. | 


we | 
vided between four brothers.” 


| us 
Between is applicable only to two, The | 
sentence should read: “*. . . amongfoy, | 1 
brothers.” pri 
F. M., Denver Colo., postcards th Ps 
Rsttalng™ a the 
question: “What distinction is made ly. 


tween further and farther?” for 


Just this: Further indicates “addition. | 0td 
al” or “beyond”; farther, “distance” (lon. | (0! 
gitudinally). For example: “I refused! cas 
further alms, so the beggar journeyed) an 
farther.” . 


J. W. M., Martinsville, Ind, ina) ™ 
longish letter begs the question regarding | 
the use of apostrophes. He objects toth | * 
example he quotes: “Dr. Wilson’s hom) ™ 
was destroyed by fire last midnight”; ani) @ 
goes on: “Why place an apostrophe n | of 
Wilson to show that he had a home ani | 
now has no home?” w 


The fact you mention, J. W. M., does ; 
does not affect the simple rule that « | 
apostrophe is required grammatically w : 
indicate the possessive. In this instance | 


there can be no question whatever. Th ! 
apostrophe is imperative. 


Bs 
T. F., Erie, Pa., asks us to print te) 
plurals of the following words: chatea, 
diéresis, esophagus, focus, miasma, odo) 
pus and vortex. | 
Here they are: chateaux, diéreses, es 


phagi, foci or focuses, miasmata, octop ) 
or octopuses, and vortices. é 
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More on Stereotyping 
~ee++. By GEO. E. GALL 


Now that we have taken stock and 
‘und more forms standing than we real- 
ied, let’s look them over to see if we 
an eliminate some of them. “Here’s a 
form of a delivery ticket for so and so 
company who order 10,000 about once a 
vat, There is a lot of composition in it, 
induding some foundry type and rule. 
We could use that foundry type and also 
the metal, but this firm buys close and 
we can give them a price that will leave 
usa profit and yet beat our competitor 
having the form standing.” 

This problem comes up with every 
printer, large or small and can be solved 
in the following manner. Make a mat of 
the form, file the mat and distribute the 
form —then it is only necessary to take 
the mat out of the file when the repeat 
order comes in. Then make a cast of it 
(or on a run of 10,000, two or four 
casts depending on the size of the form 
and the press it is to be run on). 

A fresh printing plate is had for each 
repeat and a saving is made in the run, 
whereas printing with the one form on 
a full run of 10,000 would have to be 
made because the composition costs of 
a duplicate would be too high and would 
offset any saving made. 

Type high or shell casts can be made 
with the modern casting boxes, depend- 
ing on the job and the press to be used. 
It is hard to recommend either type. A 
shell cast makes a form lighter, which 
is quite an advantage if a high speed 
press is used. The plate could also be 
“made ready” by bumping out the low 
spots from the back, which is done in the 
same manner that an electrotyper cor- 
tects an electrotype. This is done by 
simply laying it face down on a stone 
or other true flat surface, first marking 
the spot with a pair of outside calipers 
and then hitting it lightly with a small 
hammer and punch. The mounting op- 


WHY 


use the work and 
turn method on 
form printing? 








THE 


CROSS RULE 
FORM MACHINE 


WELLS 


enables printers to make duplicate forms 
and run the job two or more up, thereby 
cutting the number of impressions. This 
is economical because the Wells Machine 
is so speedy and simple in operation. 


Another important advantage that ap- 
peals to printers is the 65 per cent sav- 
ing in metal this time-saving machine 
makes possible. No longer is it neces- 
sary to have your money tied up in tons 
of metal standing idle on the floor. Any 
kind of rule can be used—brass, Mono- 
type, foundry or Elrod. Any kind of 
type can be used—foundry, Monotype, 
or Linotype. 


The Wells Machine has many other fea- 
tures—features that are revolutionizing 
form printing and putting it on a profit- 
able basis again. If you do form print- 
ing, or would like to, write for circular 
and sample forms. 


WELLS & COMPANY 


536 South Clark Street 
CHICAGO, ILLINOIS 
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ORTLEB INK AGITATOR 
users say: 

That uniformity of color is essential 
to satisfied customers. 

That short inks cause less offset. 
That stirring ink by hand is costly. 


That mileage (coverage) more im- 
portant than price of ink. 

That a saving of from 5 to 10% of 
ink is a big item today. 

That inks cannot skin or separate. 


The above results are to be had if 
you will place Ortleb Ink Agitators 
on your presses. 


GEORGE ORTLEB COMPANY 
114-116 N. 3rd St. St. Louis, Mo. 














CONSERVE PROFITS with 
C. & G. ROUTER 


JIG-SAW and TYPE-HIGH 
: MACHINE 


A single ma- 
chine for related 

purposes. 

Two men 

can work on 
it at the same 
time. Makes a 
triple saving. Simple 
to operate. S up 
work. Accurate; 
eficient; positive. 
Installed fully 
equipped, ready to 
run. Price now re- 
duced. Write today 
for full details. 


er) (0) /7~ 


SAW-TRIMMER 
A AE Xx4 = 


Milwaukee Saw Trimmer Co. 
Successors to C. & G. Mfg. Co. 
610-612 E. Clybourn St. Milwaukee, Wis. 












eration calls for the use of mountin 
board of a height to bring the plate 
high, a center punch and a nail set Th # 
sawing can be done after the plate - 
mounted. , 
The form itself will require some treat. | 
ment before a mat can be made of jt 
If lead rules are used these will have i. 
be replaced with brass or linotype truly 
The ends of the rule will have to 
protected and for all space built Up in 
forms composed for stereotype mats, high 
spacing material can be used. In a stanj. | 
ing form space is built up by cutting | 
leads and slugs to various widths anj | 
lengths and then laying them in th | 
space flat. In this way the space is built | 
up to just below shoulder height and 
resistance is set up against the mat and 
molding blankets that will cause th | 
mat to mold deeper in the bowl of th | 
type where depth is wanted. While this 
may seem complicated, a large form can | 
be built up in a few minutes and th | 
time spent is justified in the better re. | 
sults obtained. : 
There is an advantage in making a mat | 
of a new form, as the type has not been | 
run and having high spacing materia, | 
an even depth is assured. The standing 
forms must be considered but in making 
a mat the form itself must be as nea 
perfect as possible as the stereotype plat 
will be no better than the original. All | 
the ink must be out of the type, as hard: 
ened ink in the bowl of the type wil ; 
defeat depth. Badly worn letters should 
not be replaced with new as the nev | 
letter will be higher. Type that has hai } 
considerable use should not be considered | 
for mat molding as it is obvious that th | 
results will not justify the time and [ 
trouble. In this case it is best to reset the 
form then make the mat. ’ 


erent 











Do you wish to dispose of a piece df | 
equipment? Advertise it where it will do | 
the most good—our classified department. | 
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=| | You never made any money 


by using the old wrought iron chases. 











treat. 
f it, . oe : 
He The time spent in justification and poor lock-up would buy 
“ | new electric-welded steel chases. 
10 
ID in 
high | Be sure your new chases are stamped |fal= 
tand. | JOUF c 
ting | with this mark 
and | 
1 the E ‘ 
buik | 40 years of exclusive chase-making is your assurance of superiority. 
and Write for Price List 
a 
t and 


‘| | SANDBLOM STEEL CHASE CO. 


eltea 
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aterial, 
= WELLINGTON | 
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$ neat : 
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‘ ¢ ARMS *_ & 
L. Al | : 
ha cApariment Hotel 
¢ will | Delightful {1-1-2 Room Kitchenette Apartments. |f 
should All Outside Rooms, Overlooking Beautiful Lake |E 
q Michigan, Lincoln Park with its Golf Courses, [— 
e i i Bridle Path and Beaches. ‘ 
as q : 
idee 9 FOR YOUR CONVENIENCE 
hat the . Commissary, Drug Store, Beauty Parlor, Barber [— 
if Shop, and Valet Service. : 
oe Make This Your Home While in Chicago. - 
| Transient rates $2.00 per day and up with kitchen. Permanent rates $40.00 per month up |F 
| unfurnished and $55.00 per month and up furnished with complete Hotel Service. : 
_ ‘ y 2970 SHERIDAN ROAD Phone Bittersweet 4600 § 
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Metallic Inks 


(Continued from page 18) 


The base should not be permitted to 
dry. If it does, it becomes useless, due 
to the fact that it will not lift the me- 
tallic ink from the form as there is no 
tack left in the base. It requires judgment 
as to how long the pressman should run 
on the base before he runs the gold or 
aluminum ink. All pulpy stocks absorb 
more readily than do hard smooth cover 
or bond papers. The application of com- 
mon sense in planning to print a job 
with metallic ink will save a lot of time 
and grief. 

Having secured the right paper and the 
proper ink, the pressman should wash up 
the press and make sure the rollers are 
absolutely clean. 

Foreign matter such as grease from 
benzine or kerosene will tend to destroy 
the luster of the metallic ink. To be sure 
that there is no grease left on the rollers 
or the plate, use a very damp white rag 
and go over the ink table and vibrator 
with this rag. White rag is recommended 
because it will show up all the dirt and 
colors that lurk on the ink table, the vi- 
brators, and composition rollers—espe- 
cially the composition rollers. 

The form rollers should be soft and 
tacky and set lightly on the form so as to 
apply the ink and not smear it on the 
form. A light even impression is required. 

Before actually printing, find out if 
one or two impressions are needed by 


——Sfuary 


printing a few sheets with one impress 
and some with two and drying them pi 
over night. ' 

I have a record of certain coated 
pers on which metallic inks will dry with 
one impression. 

Never use paper base of any sort on 
coated paper. Never print any sort of 
varnish on top of gold or aluminum as 
this has a tendency to destroy the luster 

It is a good idea to use ink agitators 
in the fountain when printing with metal. 
lic inks. 

Bear in mind that humidity conditions 
as in color printing, have much to do with 
the rapidity with which metallic inks wil 
dry on the sheet. 

These are the principal facts in connec. 
tion with printing with metallic inks, and 
I feel certain that if the printer or press. 
man gave attention to them, his metallic 
ink printing problems will be minimized, 





Tabard Press 


The Tabard Press, 376-380 Second 
Avenue, New York City, is to be com. 
mended on the attention-arresting mail. 
ing pieces it sends out. These feature 
the car advertising cards produced by 
this concern. The latest is an eight page, 


parallel fold, well printed in black, red | 
and blue. The center four pages is an | 
excellent presentation in black of repro | 


ductions of a considerable number of well | 


known advertising car cards this firm has 


produced. 





Sleight’s INKS for 


PRINTING AND LITHOGRAPHING 


PROCESS TREATED INKS prevent offset and sticking 
ODORLESS INKS for Food Wrappers, etc. 
HIGH LUSTRE GOLD-ALUMINUM INKS 


SMICO 





SPECIALTIES: Wax Compound, Reducers, Driers, Type and Roller Wash 


SLEIGHT METALLIC INK COMPANIES, INC. 


FACTORIES: PHILADELPHIA AND CHICAGO 


BRANCHES: NEW YORK, WASHINGTON, PITTSBURGH, CINCINNATI, MILWAUKEE 


Dn edameaiaee aaa 











ing 
sea 
hut 


Pa 


— ane 2 Ge Chee alcatel lO CLD OD 


Ke 


Sion 
out 


with 


On 
- of 
L as 
ter, 
tors 
tal. 


ons, 
with 
will 


nec. 
and 


allic 
zed, 


Age, 


red | 


0 | 
vell | 


ARREARS RS er 


February 


The Graphic Arts Monthly 4] 





————— 


What Is Makeready? 


(Continued from page 8) 


ing plants are agreed that paper must be 
gasoned, and in plants not equipped with 
humidity control this is most important. 
Paper stock for a particular job should 
te in a plant as far in advance of the 
cual printing as is possible. If the plant 
s of more than one story, the _ Paper 
should be in the pressroom, where it is to 
be printed, as early as possible. When 
the job is sold, the paper to be employed 
is usually determined and paper should 
at that time be ordered. You may as 
well co-operate with the paper house by 
ordering immediately, but in the final 
analysis you are really co-operating with 
yourselves, making it a much easier job 
to print this paper. You will reduce to a 
minimum, possibilities of bad register 
from green or cold or moist paper, which 
is possible, due to getting in a quick ship- 
ment and putting it right to the press. 
This causes delays in running, makes pos- 
sible spoilages and is in many cases re- 
sponsible for offset, which makes it neces- 
sary to run with less color than the work 
calls for. Get the paper into the house 
and into the pressroom. 

In most plants the ordering of material 
is an ofice detail upon the recommenda- 
tion of the superintendent and foreman. 
Without question the management makes 
contact with supply houses for many 
reasons and desires to keep up these con- 
tacts. However, if the material that is 
being received is not up to standard and 
is not being received on schedule, causes 
delays or poor quality, determined com- 
plaints should be made to your manage- 
ment. Don’t pride yourself too much on 














The illustration appearing on the front 
cover of this issue is being used through 
the courtesy of the Standard Printing Com- 
pany, Louisville, Kentucky and Hammond 
Machinery Builders, Kalamazoo, Michigan. 
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Let Us Solve Your 
Offset Problems. 


Send for Free Booklet on Modern 
Photo Lithography 
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608 South Dearborn Street 
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your skill to surmount unreasonable dif- 
ficulties, because, by so doing, you are 
using up time which is the big item that 
is sold in every job of printing. It is also 
your duty to recommend the purchase of 
the proper equipment to facilitate produc- 
tion. Above I have mentioned patent 
base, but where wood mounted cuts are to 
be employed you should insist upon 
equipment for the checking, squaring, 
levelling and bring to height this type 
of electrotype. Don’t permit yourself to 
become gadget minded, but use a reason- 
able and logical argument with your 
management for the proper type of equip- 
ment. 

Now, I think we can safely go on to the 
Press Department. Admittedly, a print- 
ing plant stands or falls on the results 
achieved in its pressroom. It either makes 
or loses money right in this department, 
because operations in this department 
cannot be as accurately measured or esti- 
mated in advance as in other departments. 
Delays that are encountered in the press- 
room are usually not chargeable and must 
be absorbed in the general operations, and 
when these delays are many, a loss will 
usually be shown. 

The pressroom foreman is unquestion- 
ably an essential link in the organized 
management of a printing plant. His 
department is the link between the com- 
posing room and the bindery and it is his 
duty to keep it as strong as any other link 
in the chain of production, a duty which 
involves harmonious co-operation with 
every executive in the plant, particularly 
those of the composing room and the 


February 
rr 
bindery in the co-relation of their respec 
tive tasks. This demands that he pon 


give their interests the thoughtful help | 


which he would like to recej 
Co-operation with the oth 
along cordial lines will do a great deal t 
eliminating useless contentions that he 
must face. There isn’t any question about 
it that his problems (and their name js 
legion) are exceedingly complicated, 4s 
he is called upon to combine many nop. 
standardized materials, which are subjec 
to various chemical reactions and uncon. 
trolled influences. He will find it exceed. 
ingly helpful to keep close contact with 


the man in charge of imposition. Tac. | 
fully he may be able to point out som | 


of the small matters which cause troubl 


and delay in the pressroom, as for jn. | 


stance, in locking up forms on patent 
base, the condition of the register hooks 
is not correct. They are gummed and 
dirtied. If they are clean, they are some. 
times so placed in the base that they do 
not permit of pressroom requirements for 


the possible lifting of a plate for a cot. | 


rection or repair. There are times, too, 
when too much pressure is used on the 


register hook, probably gouging the plate | 


or giving it a slight buckle. In prope 
fashion, the necessary information can be 
given to the imposition man without 
arousing any feeling of resentment. The 


pressroom foreman should insist that | 


numbering machines and _ registering 
locks for patent base be turned over to 
the pressroom foreman at intervals for 
inspection and repairs. Although their 
initial use is in the composing room, it is 





CALENDAR AND ALMANAC 
PLATES NOW READY! Calendar and Almane 


and money by using Franklin Ready-to-Print-Plates. 
and sizes to choose from—send 25c for catalog. 


= users are saving time 
300 styles 
Write for infor- 


mation about our syndicate Almanac Plate Service for smallissues, 
FRANKLIN COLORTYPE COMPANY 


Division of Pontiac Engraving & Electrotype Co. 


808 West Van Buren Street, Chicago, Ill. . . . 
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*| | MONEY Is Being WASTED 


«| | in many pressrooms every day 





t he | Inefficiency and obsolete methods are robbing many printers of 
“6 | profit in printing jobs. 

Las | You may have an excellent pressroom, and an efficient pressroom 
non. organization, but how long since you’ve checked up on your 
ject h d 9 

con. methods: 

ceed. | Consult us on what can be done to pep up your pressroom and to 
~ turn out better work at less cost. 

act. | 

some i We invite correspondence on your problems. 

ruble | We are prepared to advise with you. Further- 


rin | more we also offer a correspondence course 
atent | | press and pressroom efficiency to those 























pe of your younger men who are interested. 

| Behren’s Pressroom Service ™cncsco tiinen 
$ for 

i | || QUALITY e SERVICE e SATISFACTION 
vk Limited number of standard new 
Ts | full size California Type Cases 


: sq55 each 


their | 

itis | 

—| | TYPE& PRESS of ILLINOIS 
( 632 Sherman St., Chicago 

me Rebuilt Machinery Specials: 

me 10x 15 N.S. C & P Miller unit $385 

les 12x 18N.S. Chandler & Price $315 . 

or. | 44 inch 20th Century Seybold Cutter 

es, | No. 4 Miehle Press serial over 12,000 


Limited quantity genuine Ludlow Mats 50% off 
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in the pressroom that the defective hooks 
or machines cause trouble and ensuing 
loss of time. The right kind of a press- 
room foreman will contact regularly with 
the foreman of the composing room re- 
garding work progressively approaching 
the pressroom so that he may make any 
possible preparations to promptly handle 
it and not be caught in a preventable jam. 
Of course, in a plant where systematic 
scheduling and follow-up is operated, 
this matter is taken care of in routine 
procedure. He should make it his duty 
to inspect forms as soon as they are 
placed in his department in advance of 
going to press. By this he can timely de- 
tect defective materials, faulty lock-ups, 
damaged plates and other imperfections 
before the form is placed on the press. 
He must check up in advance the paper 
and inks for work that is progressively 
approaching his department. He should 
insist upon paper being delivered to his 
department as early as possible consistent 


__February 


with space accommodations, s0 that ; 
may become acclimated. ' 
At regular periods he should make ay 
intelligent check-up on the condition of 
the machinery in his department, Tow 
many pressroom foremen are satisfied tha 
their machines are all right until they 
break down and isn’t it a peculiar thin 
that machines never break down - 
when they have a job on? A regular check. 
up over automatic feeders; the condition 
of the press itself; is it riding properly 
on the bearers; when has the bearer 
height been last checked, as bearers do 
wear and this makes a difference in the 
amount of packing to be carried, How 
many pressroom foremen have a straight 
edge in their department, so they can lay 
this across from bearer to bearer and 
make an intelligent check as to the 
amount of packing carried? In well run 
plants it is considered good practice to 
have a press mechanic go in at stated 
intervals and just check over, even though 





To make room for new equipment recently purchased we offer for 
sale at very attractive prices, the following used equipment: 


MODERN DIE STAMPING PRESSES 
3 6x10 Western Electric 3 h.p. AC 3ph. fully 
equipped. 
5 7x11 General Electric 3 h.p. AC 3 ph. fully 
equipped. 
{ 2x4 Westinghouse { h.p. AC Type S.K. 
fully equipped. 
1 New Table cam fer 6x10 Modern 
{ New Table cam for 7xif Modern 
C. R. CARVER DIE STAMPING PRESSES 
4%x9 General Electric t'% h.p. AC 3 ph. fully 
equipped. ; 
7x11 Westinghouse 3 h.p. DC 3 ph. fully equipped. 

ENGRAVING EQUIPMENT 

{ Planograph Lettering Machine—Engravers and 
Printers Machinery Co. 
{ Ruling Machine—Engravers and Printers Ma- 
chinery Co. 
27 Master Plates. , 
38 Steel mounting plates, various sizes. 


HARDENING EQUIPMENT 
{ Stewart Industrial Furnace 16-16 Type Cruci- 
ble, Serial 18167. Complete with air pumps. 
1 Stewart Blast Furnace size 10 Type Cyanite 
Serial 14068. Complete with air pumps. 
{ Brown, Electro Pyrometer (2000 Fahrenheit) 


WEBENDORFER GRAVURE PRESS 
{ Rotary 2 colum Webb press 33x45 with flat 


sheet delivery, steam Drying Equiment complete 

with boiler and automatic water supply, four 

Copperized cylinders with trucks and 5 h.p. GE 

DC motor. 

1 Steel rack for Cylinders. 

1 Cylinder Grinder and 1! h.p. DC GE motor. 

5 Impression rollers with metal stand. 

2 metal trucks for paper rolls. 

CHANDLER AND PRICE PRINTING PRESS 

8x12 General Electric 2 h.p. DC 60 cycle. 
MISCELLANEOUS EQUIPMENT 

{ Sterling Saw 18” Blade. 

2 Simplex Deliveries. 

1 Bronzer 24” General Electric { h.p. AC 3 ph. 

{ Buffalo Forge Co. Blower No. 2 with ' ho. 

Western Electric Co. AC 3 ph. 

| Deckling machine (Lester & Wasley) Serial 

No. P2 with 34% h.p. Emerson AC | ph. with? 

sets of knives. 

1 16” Folding machine '% h.p. GE AC | ph. 

1 10” Plate Press. 

! Moeller Deckle machine. 

1 27” Sanding machine with 10” blower. 

: Electric Gluepots (International Elec- 

ric 6. 

{ Hand Power Punching machine (Latham). 

21 Ceiling Fans (4 blades) DC. 

35 Metal Lampshades 16” Diameter, Green and 

White Enamel. 


We will be pleased to quote prices upon request, and give you complete information on 
any of the. above equipment. 


LONG ISLAND 


QUALITY ART NOVELTY CO., Inc., “city, n¥. 
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the machines are apparently all right. 
You will find throughout the course of a 
year that this has saved many hours, 
which are being charged against, the 
operating costs of a plant. The successful 
pressroom foreman does not take any- 
thing for granted and regular check-ups 
over equipment and rollers prevents a 
great deal of grief, lost time and spoilage. 

In advance of forms going to press, 
specific instructions as to type of packing, 
treatment of ink and other essentials 
should be determined. It is to be as- 
sumed that the foreman is somewhat 
better posted on these requirements, but 
by the issuing of specific instructions 
time is saved by not making it necessary 
for the pressman to muddle his way 
through. He should not permit the press- 
men to add compounds or other correc- 
tives to ink or alter inks in any manner 
unless he so authorizes it. 

A system of cataloguing mixed colors 
should be maintained and no color should 
be mixed without retaining an accurate 
record of the formula. Printed and 
tapped out sheets should be filed and 
dated, as the time of the year in which 
the ink was used may be an important 
future consideration. Special mixtures 
should be properly recorded specifying 
the name of customer, job number or any 
peculiar experience that occurred in print- 
ing the job. There is no sense of going 
through the same trouble twice and this 
information may be worth while in a job 
of similar nature. The live pressroom 
foreman keeps himself well informed 
about new devices and methods intended 
to secure greater production or a higher 
standard of quality. As his duty he must 
endeavor to convince the management as 
to the value of his recommended addi- 
tions and after installation, he must per- 
sonally educate his men to use them intel- 
ligently. However, in justice to the man- 
agement, he should not recommend the 
purchase of anything unless he has made 
a thorough investigation of it through his 
contacts with members of his Craftsmen 


Yes Sir! RELIABLE 
IN EVERY WAY! 


OUR HUNDREDS OF 
USERS WILL TELL YOU 


LR 





TELL YOU HOW 

TO MOLD MATS AND CAST 

STEREOTYPES — WITH THE 

RELIABLE MAT MOLDING 
: AND 

CASTING 

EQUIPMENT 


A SIZE TO 
FIT YOUR 
NEEDS 


Easy Terms that 
Will Enable It to 
Pay Its Way and 
Bring in a Profit 
Besides 





| PRINTERS 
MAT PAPER SUPPLY CO. 


3628-30 LINCOLN AVE. CHICAGO 


Pioneers in the manufacture 
of mat molding equipment 
for the Printer 


@© MATS ARE EASILY FILED ® 
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REBUILT BOSTON 
STITCHER HEADS 


Suitable for use on Christensen, Ros- 
back, Moyer, No. 2 and No. 17 Boston 
Stitchers. Limited quantity offered 
for quick acceptance and subject to 
prior sale at exceptionally low price. 
SATISFACTION GUARANTEED 


Write us today 


PRINTERS SUPPLY CoO., Inc. 
718-720 Mead St., RACINE, WIS. 








BANKERS 
FLAP ENVELOPES 


Big, strong flap and extra wide gum- 
ming for security. 4 sizes—2 weights 
in stock. Write for samples and prices. 


THE MILLS ENVELOPE COMPANY 
517 S. Wells St. CHICAGO 








PROCESS EMBOSSERS 


Tue Typo Jr. 
$75.00 F.O.B. 
Factory 





Many Sizes—Hand and: Automatic 











Mfd. by 
AUTOMATIC PRINTING DEVICES CO. 
NDERSON 
TRUCKS for 


Racine, Wis. 

Hh! Pressroom and Bind- 

i mm ery Save Space, Time 

iM. and Labor. Continu- 

ui} ous motion with little 
eeeeeees> hand labor. . . Send 

for circular. 

Cc. F. ANDERSON & CO. 

Folding Machines—Bundling Presses 

















3229 Calumet Ave., Chicago, Ill. 











February 
Club or other individuals who have had 


some experience with the particular q 
that he is recommending. 

Now, premakeready or preliminary 
makeready, in the main does not hay 
anything to do with the pasting-up op 
spotting-up of a sheet. It is purely and 
simply a co-operative chain to as near as 
possible arrive at a perfect state as regatds 
the printing form and printing conditions 

is means that contingencies should be 
recognized, prepared for in advance, pte. 
pared to cope with in advance or do your 
best to eliminate the possibility of these 
contingencies arising. It means nothing 
else than putting thought into your par. 
ticular job, thinking of the fellow imme. 
diately ahead of you in order that all of 
you may save your employer a few min. 
utes here — a few minutes there —and 
render unto him greater profits which he 
will be more than willing to share with 
you. 


eVice 





House Organ 


e e 
Printings 
(Continued from page 12) 
salesman approaches his prospect with 
the facts — reactions of local advertisers 
to such a publication — which goes far 
in getting the contract. 


New Fields to Conquer 


Who can doubt but what in thes 
changing times new opportunities along 
this line will present themselves to the 
printing house with an aggressive and 
creative selling policy? 

There are new fields to conquer in the 
printing business as never before. The 
need for the transmission of information, 
for the dissemination of facts and policies 
never has been so great in business and 
industry as now and in the immediate 
future. If the printer has been hit tos 
greater extent than many other busines 
men, his new opportunities will be 
great if not greater; he will need to sll 
something besides composition, press 
work, and his bindery — ideas in tune 
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with the times, ideas that make printing 


necessary as a means of bringing them to 


reality. 
House organ 


class. 
The larger business firms grow, the 


wider they expand in their activities, the 
greater is their need for communication, 
and therefore the more printing of the 
house organ variety they are bound to 
re. 

_~ of the largest of the automobile 
concerns, though slashing off expense at 
every possible point, boasts that it never 
has considered for a moment a reduction 
in the quantity and quality of its printed 
organs of communication between the 
home ofice and the field. Publications 
for dealers, distributors, branches, and 
feld men have been maintained intact 
when nearly every other facility has been 
sacrificed to budget requirements. 


business falls into this 





Composing 


Problems 
(Continued from page 22) 


ferent handling will give a more even 
tone to your pages, and at no additional 
composition cost. It is just a matter of 
exerting a little more care in the prepara- 
tion of copy. It is easy to get a proof of 
the entire alphabet of initials for use of 
your operators, so that they can indent 
properly without your having to mark 
number of points on copy for indention 
—see sample herewith. Operator can 


CEE ICH 


measure his indention by space between 
black rules. 


While you have not asked for other 
advice, here is another suggestion which 


MeN 
One Movement Forward 


and Your Work Is Securely 
Clamped On a 


COST CUTTER 







i Model ‘B” 
Bench or Furnished 
Column with either 
Models regular or 
Available chute column 


The New Auto-Clamp 


a one-hand operation work-holder is re- 
markable for its ease of operation, speed 
in locking up work, positive grip and 
simplicity. 

You will want full details of this and 
other distinctive features of the Cost- 
Cutter line before selecting a saw-trim- 
mer. 


Write today for our catalogue folder 


C.B. NELSON & CO. 


727 S. Dearborn St., CHICAGO, ILL. 
Canadian Agents 
Sears, Limited 
Toronto, Montreal, Winnipeg 
Vancouver 
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2—Roller Backers 

1—No. 1 Smyth Case-making Machine 

2—Rotary Board Cutters 

1—Boston No. 4 Stitching Machine—!/2” 

1—Latham O—1!/4” capacity 

1—Rosback Power Punch 28” 

l—Latham Punch 28”, Motor driven 

1—32x46 Combination Newspaper Folder 

1—Model B Cleveland 3 rt. angles, 4 par- 
allels size 44x56. Parallel 25x38 right 
angles. 

1—Anderson Bundling Press 

8—Martinson Bundling Presses 

1—Rotary Perforator, 24”, 3. heads 

3—No. 6 Standing Presses 

1—2 Fold Hall Sectional Folder 


Agents for Brown Folding Machine 
Co. and F. -P. Rosback Company 


Stolp-Gore Company 
710-712 W. Jackson Blvd. 
CHICAGO, ILL. 











REQUIREMENTS 
fo BLOMGREN BROS.&CO 


MAKERS OF PRINTING PLATES 
512 Sherman St.--- Chicago, III 





would further improve that magazine | 
page — at almost no additional shome y 
note the respacing of headline; | 
speaks for itself. Two capitals have ie | 
sawed under to permit closer fitting, Thi : 
is a very quick operation on a say. 4 


Prevention of Work-Ups 


While there has not been suficiens 
time elapsed for many replies to be p. 
ceived regarding the question of “work. 
ups” in forms printed on the small auto. 
matic presses, we will quote from some | 
which came in yesterday’s mail: M; 
Ralph N. Folks (Holy City, California) 
says: “Lock up form in chase in usu 
way. When all corrected and ready fo, 
press, unlock and place lead-high strips 
of wet blotting paper next to type on | 
either side of type. If type is old, ditt ' 
and bottle-arsed, use two thicknesses of | 
blotting. Then there will be no ‘work. | 
ups,’ or ‘pull-outs.’? Mr. Folks continues, 
“We of the old school, with perfect justi 
fication, did not believe in ‘work-ups,’ bur | 
with modern times, type slugs, single-cas 
machine and foundry type, and ‘what 
have you,’ all mixed in one job, perfec 
forms are next to impossible, and the wet 
blotting takes in all short-comings.” 

From Los Angeles Mr. H. Churchman 
Schweitzer writes: “I feel that the average 
printer is approaching this question from 
the wrong angle —that of ‘faking’ and 
‘botching’ rather than prevention. “Work 
ups’ are preventable. Type, whether new 
or old, should be kept clean by mean 
of a-good type cleaner — forms being 
washed and wiped immediately after 
printing. Dirty type is the frequent caus 
of ‘work-ups.’ There is only one way of 
setting type —the right way. Lines cor 
rectly spaced, with spacing material the 
right length; cuts tested for height and 
squareness. A faulty cut is the sures 
way to grief. Tt is quicker and 
cheaper to have faulty cuts corrected than 
to try to make them do. . . Bent and 
battered spacing material should be dis 
carded. It is false economy to harbor 
results of carelessness. . . A correctly-stt 
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form can be locked up by finger-pressure 
mn quoins. . - The quickest way of rem- 
dying faulty machine-set matter is by 
means Of slug-high sinkers (two strips 
f wrapping manila pasted together with 
piece of small cotton twine pasted in be- 
tween one-eighth inch from bottom) .” 

Mr. R. W. Smith, of Salt Lake City, 
ofers this solution: “After all corrections 
are made in form, take a sheet of heavy 

ed sealing tape and glue this se- 

ately to bottom of form, which effectively 
prevents any type of small cuts from 
working up. When necessary to remove 
the gum paper, unlock form face-down 
on sheet of heavy cardboard, tie securely 
and scrub off paper with water and stiff 
brush, Then form may be turned face- 
up and distributed.” As Andy, of the 
Amos-and-Andy radio team might say, 
“Sounds great!” but what will pressmen 
say to this, when we are constantly told 
that forms should be exactly type high 
when placed on cylinder types of small 
automatic presses? 

Other replies will be quoted next month 
if they contain any new ideas on the 
important subject of ‘‘work-ups.” 





Building a Book 


(Continued from page 14) 
have been double that of the Double 


Sixteen plus more accurate folding. 
These parallel folded signatures would 
have had to sew in open heads, (with a 
complete bolt of one-half the signature 
on the front) but a number of book 
plants are using parallel folding of six- 
teen-page signatures and claim that they 
are sewed just as rapidly as signatures 
having closed head bolts. 

Good books still may be had in Quad 
and tight angle imposition printed on 
¢ proper weight of paper, but as the 
weight of paper decides the number of 


pages in a signature so should it decide 
€ imposition, 









BRINGS THIS MsH 
Handy Font N° 25 
POSTAGE PREPAID 


This border design suitable for 
your Post-Prohibition Printing. 
Font contains 241 linear inches fine foundry type 


$ 




























Mackenzie & Harris, Inc. 
659 FOLSOM STREET . SAN FRANCISCO 


Enclosed find for which send me 
M & H Handy Fonts No. 25, postage prepaid. 








Name 


Address 








City. State. 
Note: We have 24 other Handy Fonts at $1.00 
each. Check here——for free descriptive circular. 
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NOW is the Time 
for ACTION! 


It isn’t so difficult now to see ahead, 
It is, however, difficult to choose 
from the vast amount of equipment 
that is offered you ‘‘at price.’’ The 
machines listed are of real worth 
and still in step with the advance- 
ment of your plant. 
PARTIAL LIST 
2—12”x18” Craftsman Kluge Units 
2—10”x15” Kluge Units 
2—S-8-L Harris Offset Presses 
1—Model C Intertype, Serial 7000, 30 
ems, 3 magazines, 3 fonts of mats 

1—Ludlow Typograph with 2 cab- 
inets of mats 

38—Kelly B Presses with extension 
delivery 

1—No. 3 Miehle Press 

1—34” Chandler & Price Cutter 

1—44” Oswego Cutter. 

1—Boston No. 4 Stitcher. 

1—Model 6 Rosback Power Punch 

Write for our latest complete list 


The M. L. Abrams Company 


“Your Supply House’’ 
1639 Superior Ave Cleveland, Ohio 
Telephones CHerry 1310-11 














MEGILL'S 
GAUGE PINS 


FOR JOB PRESSES 
Always Uniform First Quality 


Spring Tongue Gauge Pin 
$1.80 doz. 50c set of 3 


SOME OF OUR OTHER STYLES 


Original Steel Gauge Pin 16c doz. 
Golden Steel Gauge Pin 75c doz. 
Flexible Steel Gauge Pin 75e doz, 
Fleur-de-Lis Gauge Pin 75c doz. 
Perfect Register Gauge $1.75 set 


Screw Adjusting Gauge Pin $1.75 set 
Extension Feed Guide $1.75 set 


Complete Circular on request 


The Edward L. Megill Co. 


The Pioneer Est. 1870 
761 Atlantic Ave. Brooklyn, N. Y. 











Ask for Busines, 


(Continued from page 20) 
order to facilitate replies. Thus will 
create an order that you would not oa 
wise have received and at the same “i 
be of material help. Where YOU see order 
blanks being prepared you should be 
ready to suggest reply envelopes for con: 


venient remittance. An order for letter. 
heads should automatically suggest » | 


order for envelopes to match. And th 
really wide awake printer will also gy. 
gest envelope enclosures in the fon ¢ 
folders, booklets or blotters. 

How many of your customers senj 
out monthly statements? Sounds like ; 
silly question. But do you know hoy 
many of those customers enclose anything 
of an advertising nature with their stap. 
ments? To how many of your custop. 
ers have you suggested that they mai 
enclosures with their statements? Yq 
have heard this simple suggestion nr. 
peated many times before, but have you 
ever acted on it? 

Keep posted on the postal laws, ruly 
and regulations. Be in a position to af. 
vise your customers as to how and wha 
to use third class mail; the bulk mailing 
advantages; where and how to apply for 
permits; the use of the business reply 
card and envelope, etc. 

Go to your customers with ideas, You 
customers will learn to look to you fx 
the valuable help and suggestions yu 
can give them and you will hold ther 
good will a thousand times more firm 
than the lowest price. Your experienc 
with printed pieces should put you in 
a position to be of real help to yor 
customers without ever having to wit 
one word of advertising copy. 

Elbert Hubbard said, “The best sev 
ice a book can render you is not to im 
part truth, but to make you think it o 
for yourself.” In this article, the sb 
ject has hardly been touched upon. Thi 
it over yourself and you will be ablem 
think of many more and better ways yo 


can make yourself useful and indispe 


sable to your customers. 


Februar 
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Printing Problems 


(Continued from page 24) 


your purpose. If your job is a four-color 
process job, as you state, you should em- 
ploy a process black which will be soft 
and will have slow drying properties. 

Non-scratch inks have their place in 
the business but there are none of them 
that give fine black printing, such as de- 
sired and should only be employed for 
work that requires quite a bit of handling 
after it is printed, such as catalogues and 
mailing pieces. In order to achieve the 
non-scratch requirements, you must sacri- 
fce something in depth of color. 

We might also suggest that a little 
more attention be paid to make-ready on 
your halftone, as you cannot expect ink 
to do everything. A little better effect 
will be achieved with a skeleton hand- 
cut overlay. If your subjects are large, 
we would suggest that you go into the 
mechanical or chalk relief overlay. 

To sum up, you probably can get by 
with the poor make-ready --ou have, but 
distinctly, you require a change in the 
ink you are using. 





Paper Problems 


(Continued from page 26) 


papers together, of different white tone 
values, the sharp blue is shown frequently 
to be too green or too gray and really 
not white. 

There is just enough evidence of a 
slight change in trend in regard to the 
choice of white tones to justify mention- 
ing it. In view of the fact that quite a 
number of the less expensive bonds and 
coated papers have stepped over the mark 
in trying to get a bluer white than pre- 
viously has brought about a reversion of 
taste on the part of the trade in prefer- 
ence of a purer white. 

ose who study paper tone values 
often are impressed with the observation 
at the race to get the bluest white paper 
sometimes carried the manufacturers 
away from considering the importance of 








y/ Page 
F Book of 
rf IDEAS 


This new 64-page book, profusely illustrated 
in three colors shows in detail more than I10 
different ideas that can be profitably used in 
selling more printing. 

A copy will be gladly sent to any printer 
interested. Just clip this ad to your letter- 
head and mail to 


MID-STATES 
GUMMED PAPER COMPANY 
2433 S. Damen Ave. Chicago 


Makers of 


MID STATES 
Flat 








GUMMED PAPER 
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In China, Africa, Ice- 
land, Turkey, Siberia 


—in fact, in all parts of the world 
CROMWELL TYMPANS are used 
by good printers 


Ye t— even in America— 


there are still some printers who use wrapping 
paper for tympans and cuss their luck when the 
make-ready breaks down—tears and stretches or 
does many of the things a CROMWELL TYM- 
PAN would not do. 


Whatever kind of tympans you are using, ask for 
a few trial Cromwell Tympans for that next long 
press run. 





The Cromwell 


Paper Company 


s 
Chicago, Ill. 





PHOTOGRAPHY 
ADVERTISING ART 
PHOTO-ENGRAVING 


ELECTROTYPING 
WAX ENGRAVING 


Complete service means 
undivided responsibility 
to us---and entire 


satisfaction to you. 


CRESCENT ENGRAVING CO. 


KALAMAZOO _— 30 MICHIGAN 





the relation between the Paper color and 
the type of subject to be printed upon it 

It is far more satisfactory to judge 
the relative color qualities of several dif 
ferent sheets of paper by judging them 
after they are printed with the same illus. 
tration. And this department makes the 
suggestion that printers who are exer. 
cising their choice in color of white pa- 
pers, do so by the aid of proof sheets 
upon which the ink has been applied unj. 
formly on each sample from the same 
halftone illustration. 

While this comment does not go into 
detail very much on the science of color 
selection, it is offered merely as a sugges. 
tion that printers take the trouble, in 
comparing colors of white paper, to go to 
an unobstructed north light and add per. 
haps two or three other papers to the 
two sheets being considered, juggle them 
around in different order and then com. 
pare the colors as they affect the tone 
quality of halftone printing, particularly 
in regard to highlights and contrasts, 
There are a number of types of halftones 
that do not call for sharp contrasts be. 
tween highlights and other tones and on 
these, the color of the paper has some 
influence and vice versa. 

First, years ago, the Western mills 
made blue-white papers and the East 
wouldn’t use them but demanded the 
cream or pink-white sheets. Four or five 
years ago there came a stronger demand 
for blue-white sheets from the East than 
existed in the Middle West. And today 
we have a fairly well founded national de- 
mand for blue-white papers. 

Watch, however, that the papers you 
select from your first, quick observation 
are not carried so far to the blue side 
as to be muddy. That is what paper mills 
are today endeavoring to get away from 
in general. 

The second comment we would like 
to make this month is in regard to the 
fast-growing trend, among_ publications 
at least, toward the use of dull or semi- 
dull inks instead of varnish inks. 
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One or two publications, as much as 
four years 480, developed the successful 
yse of dull or semi-dull ink with a great 
improvement in general appearance of the 
pages of their magazines. Today, quite 
generally in the use of English finish in 
magazines from the general field through 
to the trade field, will be found a more 
redominant use of semi-dull inks than 
wet before. From a paper maker’s point 
of view, we do not know whether this is 
due to a better development of semi-dull 
inks by ink manufacturers in the maga- 
zine grade or by a natural discovery on 
the part of publication printers that the 
results are more attractive. Semi-dulls, 
from our observation, do not show quite 
as good results on super calendered pa- 
pers for magazine work, but they do 
show a considerable improvement over 
varnish inks in regard to the way the 
solids lay on the paper. 

Of course, any printer knows that 
these semi-dull inks are likely to be a 
little more bothersome but it is true that 
magazine printing, being run at high 
speed, is being successfully done with 
these semi-dulls, and if any of the read- 
ets of this publication has not yet tried 
semi-dull inks on English finish or super 
papers for house organs or large edition 
wotk and fine advertising printing, it 
would be interesting to him to see the 
comparison of results. 

We do not know in this department 
whether ink manufacturers would prefer 
to sell varnish inks or semi-dull and we 
are not recommending one or the other. 
We are merely commenting upon a trend. 

The third comment we would like to 
make is in regard to a trend in offset 
lithography, two trends in fact, one very 
definite and the other one noticeable. 

There is a very definite trend toward 
more smoothness or mat finish in un- 
coated offset papers. This is considered 
by paper manufacturers to be undoubtedly 
brought about by the advent of possibility 
to print finer dots in offset work. 

There is beginning to be shown a little 
better judgment in the selection of special 


NEW PRICES on. 


NRA SEALs! 





MEMBER 





WE DO OUR PART 











Style “‘B’’ 


So many of our printer 
friends have sent us re- 
peat orders for NRA 
Seals, of late, that we 
are inclined to the be- 
lief that your customers 
may be ready to reorder 
their NRA Seals. 

Our new discount on 
NRA Seals is a divi- 
dend being paid to our 
printer friends who have 
helped reduce the cost 
of the seals by the tre- 
mendous quantity orders 
they have sent in! 


60% Discount 


From these 
List Prices for 


Official NRA Seals 





Style ssa’ 


I si ws Geant snp ios te @ 1.00 per M 
eee @ .85 perM 
as tetera! piel Snare 70 per M 
ee re @ .55perM 

5 ie cehaces @ .42perM 


For either Styles A, B 112’x114” or D 114” round 


if interested in larger quantities, wire 
or write for special quotations 


EVER READY LABEL CORP. 


257-267 W.17th St. New York, N. Y. 
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THE NEW DOMORE 





Model CC-12” Automatic 
PROCESS EMBOSSER 


Mfd. by 
AUTOMATIC PRINTING DEVICES CO. 
Racine, Wis. 








MULL LE LU CELL 


Ui) 


(wi pe oun mat 
= Vee 


WUE 


The “PROPER” Feed Guide = 


60c per set; $2 per = 


X< Soy doz. 
—_— e BD Remit with order 
[fS@ _ 

VES to manufacturer 
If you do not agree that it is the 
best guide you have ever used, re- 
gardless of class or cost, return 


them if you wish, and your money 
will be refunded. 


H. H. STRAIT 
9510 Milton Ave., Overland, Mo. 
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Stamp Collectors! 


WE CARRY A COMPLETE LINE 


Send for Our Price Lists 


* SPECIAL OFFER, * 
ONE DOLLAR!! 

One De Soto Album (has spaces for 5,300 
stamps). 500 Different Foreign Stamps, 1 
Perforation Gauge, 1,000 De Soto Hinges, 2 
Approval Books, 5 Approval Cards, 4 (1893) 
World’s Fair Tickets. 


ALL FOR ONE DOLLARII 


De Soto Stamp & Coin Co. 
105 Ne. Clark St., Room 126, CHICAGO 








Coverwell 


Printing Inky 


MANUFACTURED BY 
Martin Driscoll & Co. 


CHICAGO 





February 


plated surface offset papers, known a: | 
fancy finishes, such as ripple, crash linen 
handmade, stucco, etc., in regard to ‘k 
relation between these surfaces and the 
subjects to be printed on the Paper k 
times past, the fact that fancy finish De 
pers were available led some buyers of 
printing to use them irrespective of the 





type of subject to be printed and frp. | 


quently the special finish detracted somp. 
what from the effectiveness of the illy. 
trations reproduced. For instance, a heavy 
crash finish on a silk stocking illustration 
would lend to the illustration a textu 
that would not be like a silk stocking 
The same with a patent leather sho 
printed on a ripple finish paper. Such an 
illustration would make the shoe look 
more like a Scotch grain. Both buyers ang 
printers are beginning to appreciate tha 
fancy finishes have very definite advan. 
tages in some cases but withal, a degree of 
judgment should be used in applying 
them to the work to be done, rather 
than using them just to have something 
different. 

The other trend in offset lithography 
seems to be an awakening of interest in 
the* use of coated papers for illustration 
and it is far enough along in some plants 
to point the way toward the practicability 
of such work. Recent developments in 
offset equipment will also help to over. 
come some of the difficulties previously 
encountered in using coated paper. One 
offset lithographer in the East is doings 
considerable amount of work on regula 
coated papers and getting beautiful re 
sults with great brilliancy. Coated paper 
manufacturers may be justified in antic. 
pating an increase in the use of regula 
coated paper for illustrated offset print- 
ing, due to the trend of taste and sele- 
tion by customers, as well as the generd 
trend in the manufacturing design of nev 
offset equipment. 





In answer to the many inquiries we 
have been receiving, The Graphic 
Arts Code is still awaiting signature. 
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Equipment Code Signed 


The Code of Fair Competition for the 
Printing Equipment Industry and Trade 
has been signed by Gen. Hugh Johnson, 
National Recovery Administrator, and be- 
comes effective February 18, 1934. 

It provides for a 40 hour week and 
4c minimum wage. It lists a number of 
unfair trade practices and requires the 
fling of prices and provisions for setting 


| wp trade-in allowances for old machines 


and also a plan to dispose of Surplus 
uipment. 
OR nietresion of the Code will be 
handled by a Code Authority composed 
of the Executive Committee of the Na- 
tional Printing Equipment Association 
and there may be added one or two mem- 
hers to be selected by, and to represent 
firms who are not members of the Na- 
tional Association. 
It is understood that the Mid-West 
Printing Equipment Association will ask 
for representation on the Code Authority. 


Book on Ink 


“The Manufacture of Printing and 
Lithographic Inks,” is a recent book by 
Herbert J. Wolfe, published by Mac- 
Nair-Dorland Company, New York City. 
Mr. Wolfe and his publishers render a 
real service to those interested in the 
manufacture of inks for the Graphic Arts 
Trades, in bringing out this excellent 
treatise. The subject is one on which 
comparatively little has been written and 
on which more might be said. 





Office Equipment at 50% Discount 


Thoroughly re-manufactured Typewriters, 
Duplicators, Multigraphs, Adding Machines, 
Checkwriters or any other Office Device or 
Supplies from 25% to 50% less than the 
new price. They work, look and are guar- 
anteed as new for one year. 


Pruitt 


INC. 
Suite 500, 190 N. LaSalie St., Chicago, III. 














NEW LOW 
PRICES 


On All Models 
Brackett Stripping Machines 


Install a Brackett Stripper now avail- 
able at a new low price and see how 
fast and efficient this machine will do 
your work. 


The savings effected will return your 
investment in a _ surprisingly short 
time. Stripping by hand is slow, ex- 
pensive and lacking in uniformity and 
appearance. 


Brackett Stripping Machines apply 
cloth or paper tape around the back 
on all classes of work from a single 
sheet of paper up to 2” thick. Tape, 
paper or cloth material can be applied 
flat 34” to 9” wide. Machine applies 
glue to ungummed material if desired. 


Other models score and form tagboard 
Sales Book Covers, score, paste and 
fold Double Top File Envelopes and 
other filing supply products. 


Brackett strippers are made in several 
models and sizes so you can secure 
just the machine for your particular 
needs. 


The Brackett Stripping 
Machine Company 


Factory: Topeka, Kansas 
608 S. Dearborn St., Chicago, Illinois 
277 Broadway, New York City, N. Y. 
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The Pressman’s Guide 


The average pressman who welcomes 
practical and useful information on 
presswork is usually curtailed when it 
comes to properly shaving or leveling 
wooden base cuts, electros or plates to 
type high (.918). All modern books on 
presswork instructions recommend a type 
high planer for quicker and better work. 
The pressman of today may avail himself 
of a type high device, reasonably priced, 
from The “All-Ready” Dies, 56 East 
66th Street, New York City. No adjust- 
ments are necessary as it uses ordinary 
sandpaper, the worn sandpaper being dis- 
carded for the new and the device always 
remaining the exact height for which it 
was measured. It weighs only 34 Ibs. 
and takes cuts up to 84 by 11 inches. 


Howard Bond Folder 


The Howard Paper Company, Urbana, 
Ohio, makers of “Howard Bond,” have 
sent out to their mailing list ‘After 
Your Men Start Out,” the first of a series 
of mailing pieces for the year. The mes- 





sage is printed in two colors, black and 
greenish-blue on Howard Bond, white, 
substance 20, Wove Finish. The Com. 
pany makes this paper in fourteen color; 
and in six finishes, Linen, Ripple, Crash, 
Wove, Laid (Antique and Smooth) and 
Hand Made Style. 


Litigation Dismissed 
H. C. Hoffert of the Printers Supply 


Company, Racine, Wisconsin, writes w, 
*A license to make, use and sell Boston 
Wire Stitcher Heads Number Twenty. 
Six suitable for use on Christensen, Ros. 
back, Moyer, Kast and No. 2 Boston 
Stitchers together with all replacement 
parts for same was granted here this 
week, 

“The agreement was made by Joseph 
D. A. Whalen, Boston Wire Stitcher 
Company, East Greenwich, R. I, and the 
Printers Supply Company, ‘Wire Stitcher 
Headquarters,’ Racine, Wisconsin. 

“All litigation has been dismissed 
without prejudice and without costs to 
the Printers Supply Company.” 
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Printing Plates— 


Phone MONRroe 1412 - 400 N. SANGAMON ST. - CHICAGO, ILL. 
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Advance Cutters 


The Challenge Machinery Company, 
Grand Haven, Michigan, announces im- 
t changes in its 16 and 19 inch 
Advance Pony Paper Cutters. These ma- 
chines, according to the manufacturer, 
are unequalled for cutting and 
trimming small work and are de- 
signed for shops with a limited 
amount of cutting as well as for 
those who wish to relieve heavy 
utters of small work. The Pony 
Cutters in material, workmanship 
and finish are equal, we are told, 
to the larger Advance cutters. 





They possess great strength and durabil- 
ity, and are very easily operated. 

These cutters may be furnished with 
or without the Steel Stand shown in the 
above illustration. This steel stand is of 
the sturdy modern steel construction and 
serves as a convenient receptacle for paper 
trimmings. 








NEW 
AMERICAN 
5 column with or with- 
out melting pot. 


$900 





Ask about the 
American Saw too. 


American Mfg. Concern 
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U.S. 131 at MCRR-1 lamazoo, Mich. 
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Sigwalt “IDEAL” Presses 


All models are fully guar- ty 
anteed. Complete with 
rollers and chase. Built as 4 
carefully and critically as 

a cylinder press—and will 
do the finest kind of work. 


Write us for descriptive 
circular and prices. 
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may §6SIGWALT MFG.CO. it 
“Ideal” Press 2011 N. Lawndale Ave. E 
Number 5 Chicago, IIl. 




































HEAR! HEAR! 


Notice 1s Heresy GIVEN to every a 
user of a flat stereotype casting box, te 
who is not already getting finer 3 
casts, without waste of time—good : 
first casts—plates that are clear and 
sharp—by using the Hurlbut Elec- 
tric Casting Box Pre-Heater—to get 
in touch at once with Hurlbut, 4256 
Irving Park Blvd., Chicago. Details 
forwarded promptly on request. 
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TEST ARRAN ENRTERENRISOT 


Palmer’s Service Ink Book 


$ 
t 
Solves the problem of color mixing ry 
for printers. 
Shows how to secure approximately a 
200 shades from 20 standard colors. hit 
Presents practical methods to print- td 
ers for saving time and money, how . 
to eliminate waste, and develop more 
business, 
Book is now ready so write us on 
your stationery for information. 


HOMER W. PALMER & CO. 
1819 Carroll Ave. Chicago, Il. 
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Gummed Products Announce- 
ments 


After an absence of more than three 
years, Roth F. Herrlinger has returned to 
the Troy, Ohio, office of The Gummed 
Products Company, manufacturers of 
Trojan Gummed Paper, Sterling Gummed 
Tape and Trojan Box Tapes, in his 
former capacity of General Manager. 

The Company further announces the 
opening of a Cleveland Branch Sales 
Office, 1397 Union Trust Building. 

The purpose of the new sales office is 
to better serve The Gummed Products 
Company’s many customers in Northern 
Ohio, Western Michigan, Western Penn- 
sylvania, and Western New York. 

Mr. F. F. Williams, who has been call- 
ing on the trade in this particular section 
of the country for some time and is well 
known among the customers of the com- 
pany, will be in charge. 


New Process Embosser 


The Typo, Jr., a small complete proc- 
ess embosser, suitable for cards, letter- 
heads, wedding announcements, invita- 





tions, booklet covers, menus, and so forth, 
has been added to the large line of 
raised printing machines being designed 


—___ February 


and marketed by the Automatic 
Devices Co., Racine, Wisconsin, 
of this machine are strong and 
construction; variable speed m 
permit absolutely accurate heat regula 
tion; and separate cooling conveyor rf 
prevent work from sticking together. 


Printing 
Features 
durable 


Otor to 


Sterling Shute Board 


To facilitate the beveling of plates the 
Printing Machinery Company, 436 Com. 
mercial Square, Cincinnati, Ohio, offer 
the Sterling Shute Board. By means of 





the various shoes applied beneath the 
plane the Sterling Shute Board will cut 
a bevel, undercut a bevel for narrow mar. 
gins, or trim the plate square. This de. 
vice is very substantially made and wil 
give years of service. 


McLaughlin with Inkwork 


B. G. McLaughlin has been appointed 
Sales Manager of the Inkwork Products 
Company, Chicago. Mr. McLaughlin has 
been active in the printing trade of Chi. 
cago and the Middle West for the past 
several years, in a somewhat similar line 
of endeavor. His many friends wish him 
success in his new work. 


















Cowan Perforators 


for VERTICAL and ALL CYLINDERS 


on beth our Kelly and Miehle Vertical 
presses for the past year. We have had 
excellent results with same and do net 
hesitate te recommend them. TERMINAL 
PRESS, Los Angeles. 


See your dealer or write us direct 


Morgan Expansion Roller Truck Co. 
P. O. Box 216, Hollywood, Calif. 








We have been using the Cowan Perferators 





COWAR 





PERFORATOR OF MIENLE VERTICAL | 
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How to Get 
MORE oe “aimee 
a 


LESS EXPENSE 











Stop delays due to offset, sticking, 
picking, rubbing off and like ink 
troubles. Insure quick setting of ink 
on hurry-up jobs, better coverage, 
cleaner and snappier print with INK- 
WORK the new scientific pressroom 
material. It pays to use INKWORK 
because INKWORK “makes ink work 


better.”?> Write for information. 





“MAKES INK WORK BETTER* 


INKWORK PRODUCTS CO. 
715 So. Dearborn St. Chicago 





SHARPENS ITS SAWS 





Your Old Saw Taken in Trade — Easy Terms 


KALAMAZOO ; + + + + MICHIGAN 
ASR 
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The rate for advertising under this head- 
ing is $1.00 per agate line per inser- 


tion. 


Average five 


words to the line. 








ADVERTISING 


A BRAND NEW advertising service for the 
printer. Real, live, modern copy, layouts 
and cuts. Write for details and our special 
offer. Theodore T. Jonas, 168 West 94th 
St., New York. 


THE NEW ENGLAND CALENDAR, 17 Sud- 
bury St., Boston, Mass., offers to printers a 
high grade 5c calendar line for 1935 suit- 
able for every line of business. A real money 
making proposition. Particulars will be 
mailed upon request. 


ADVERTISING THERMOMETERS 


A PROFITABLE SIDE line for printers— 
Selling Advertising Thermometers. Big 
discounts. Write Dorfmann Bros., 33-12 
106th St., Corona, N. Y. 


AGENTS 


NEW Labor-Saving %- and 1-point auto- 
matically cut paper spaces, 6 to 48 point. 
Try out any four sizes $1. Agents wanted. 
Fred Phillips, Jr., 174 Maujer Street, Val- 
ley Stream, New York. 


AIR CONDITIONING 
HUMIDIFYING — Cooling — Drying. Engi- 
neered properly and economically installed. 
Write for illustrated pamphlet. B. Offen & 
Co., 608 S. Dearborn St., Chicago. 


ART 


CATALOG showing thousands of ready 
made cuts; it is free; write today. Cobb 
Shinn, 40 Jackson Place, Indianapolis. 


ART CALENDARS, ETC. 


ART CALENDARS for 1935. Fans for 
1934. For printers only. Write for prices 
on samples. Henry Tirrill & Company, Inc., 
2217 Lucas Ave., St. Louis, Mo. 





















































see 
. BRONZING MACHINES 

STRAIGHTLINE BRONZER hooks onto ay 
modern printing or lithographic press, Send 
for descriptive circular. - B. Henschel 
Mfg. Co., 229 W. Mineral St., Milwaukee, 


BUSINESS CARDS 


45c PER M—wedding invitations 90¢ per 
100 sets—SPENCER PAPER COMPANY 
661 Broadway, Brooklyn, N. Y. ; 


CALENDARS 


CALENDARS—A real 5c value to printers, 


1935 Calendar pads. Robert Maltz, 1. 
wanda, Pa. 





























CALENDAR PADS 
THE SULLIVAN PRINTING WORKS (Con. 
pany, 1058 Gilbert Avenue, Cincinnati, 
Ohio. Calendar pads now ready for ship. 
ment; the best and cheapest on the market; 
write for sample books and prices, 


COMMENCEMENT INVITATIONS 


COMMENCEMENT INVITATIONS and 
other engraved stationery. Samples with 
discount, to printers. Siegrist Engraving 
Co., Hayes Bldg., Kansas City, Mo. 


COMMERCIAL STOCK CUTS 

“A CUT FOR EVERY THOUGHT.” Send 
50c for 208 page catalog. Also 64 page 
free supplement. Commercial Cut Co., 20 
Vesey St., New York. Established 1906. 
ELECTROTYPE STOCK CUTS. Calendar 
Plates, and Borders. Free Catalog mailed 
on request. California Electrotype Co., 360 
So. L. A. St., Los Angeles, Calif. 
TYPEPS—A Beautiful Catalog of Art and 
Commercial Stock Cuts. Price 50 cents, 





























Order Now. Horace P. Brouillet Syndicate, 
30 East Sup. St., Duluth, Minnesota. 








BROADSIDE SEALING MACHINES 


COMPOUNDS 





THE SPEEDISEALER seals 9,000 pieces 


per hour. Murphy Specialty Co., 212 So. 
Third St., Milwaukee. 


MICHENER’S EMBOSSING COMPOSITION, 
the best made. Try it. 317 Clinton Street, 
Grand Haven, Michigan. 





WE Pay CASH 


JoF GOLD RUBBERS, SILVERWASTE, HYPO SOLUTION 





THOMAS J. 


DEE& CO 


PRECIOUS METAL REFINEA| 
55 E. WASHINGTON 31! 
CHICAGO __} 
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FIRST SEE IF 
HOOO 
FALCO 


MAS 
iT 





WE OFFER FOR 
CYLINDER PRESSES: 


Miehles 56-62-65-70. 
~ + Miehles, all sizes. 


Miehle Verticals. 


Single Miller Simplex and Major 
Babcock and Premiers. 10x15 and ° 
No. 4 Miehle Automatic Unit. = tie Units. 


: Feeders and extension 
eles for above machines if 


desired. 
1 No. 


Style B and No. 2 Kellys. 
12x18 Kluge and 


14x22 Laureate and Colts Arm- 
ory. Open jobbers, all sizes. 





SAVED in One Day!... 


—5 Years New Machine Depreciation Cost— 
Hood-Falco offers you this, on a complete line of 
modern rebuilt equipment condition and perform- 
ance of which is guaranteed like new. 


IMMEDIATE DELIVERY a 


AUTOMATICS and PLATENS: CUTTERS and Miscellaneous: 


30” Diamond Power hand clamp 
cutter. 

30” to 50” Power Cutters—all 
standard makes. 

Cutters and Creasers—Stitchers. 
Folders and Gluers. 

Composing room stones. 

Patent base. 


4-4R Miehle Automatic Unit, 31x41 bed— 


Swing back feeder—like new—used 6 months. 


Special 


2 70° Two color Miehles—Dexter Suction feed- 
ers, extension deliveries—used 2 years on 
color printing from plates. 


We Deliver and Erect Any Place in United States 


FIRST SEE IF 
HOOD-FALCO CORPORATION Wencews 
Chicago Office: New York Office: Boston Office: X HAS 
608 S. Dearborn St. 225 Varick St. 420 Atlantic Ave. 


Tel. Harrison 5643 Tel. Walker 1554 Tel. Hancock 3115 


he 











DECKLE EDGING MACHINES 


EQUIPMENT FOR SALE 





BENCH TYPE MACHINE, moderately 
priced. Send for circular. Lester & Wasley 
0o., Box 4X, Norwich, Conn. 


EASELS AND GUMMED SEALS 


EASELS FOR WINDOW AND COUNTER 
cards, Seals in var. col. for sealing folders, 
ete. Send for prices. WESTCOTT PAPER 
PROD. CO., 1042 14th St., Detroit. 


ENGRAVERS 


WAX ENGRAVINGS, Finest Quality-Econ- 
omy in ruled forms or charts. W. J. Lewis, 
Inc, 1213 W. Third St., Cleveland, Ohio. 


EQUIPMENT FOR SALE 


FOR SALE—Pony Miehle Press bed size 
26x34; No. 1 Miehle bed size 39x53, 4 
roller press and has both deliveries. A good 
hewspaper and job press will take 4 pages 
7 col. 13 ems News sheet. 33x48 Miehle, a 
2 roller press with both deliveries. 8x12 
N. 8. C&P Press; 10x15 N. S. C&P Press; 
12x18 N. S. C&P Press; 8x12 N. S. Miller 
Unite; 10x15 N S. Miller Units; 12x18 
N. 8. Miller Units; No. 43—3 roller Opti- 
mus Press; 28x89—2 roller Optimus Press. 
Above equipment all thoroughly rebuilt and 
guaranteed in every way. PRINTERS MA- 


CHINERY CORPORATION, 410 S. Clinton 
8t., Chicago. 





























: Bought—Sold 
Pla nts Liquidated 


Midwest Printers’ Machinery Works, 610 
Federal St., Chicago, Il. 


SERVICE for the Printing, Lithographing 
and Newspaper Plant. Call on us when you 
need a Cylinder Press, any size, Job Press, 
Paper Cutter, Linotype, Monotype equip- 
ment, Type Cabinet, Make-up Table, Bindery 
Equipment, or an Offset Press or any article 
of lithographing equipment. All our offer- 
ings rebuilt by experts and guaranteed, at 
substantial savings. Send for latest Broad- 
caster giving complete list. Thomas W. Hall 
Co., 1071 Sixth Ave., New York City. 


HARRIS E-G CHURCH ENVELOPE 
Press. Rebuilt and guaranteed. Com- 
pletely equipped with new numbering 
heads, dating chains and slugs. Reason- 
ably priced. Konecky Bros. Inc., 21 East 
4th St., New York. 


LARGEST ASSORTMENT of Overhauled 
and Guaranteed Printing and Bookbinders’ 
Machinery. Over 300 in stock for imme- 
diate delivery. Established 32 years. Hoff- 
mann Machinery Co., 112 East 13th St., 
New York, N. Y. 
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i 4 - 
No. 4 MIEHLE, 29”x41”, Serial over 13,000. EQUIPM | 
Latest improvements—like new. av —. nah. n 
8xi2 N.S. C. & P. Reb. like new. Fully 4 LINOTYPES, Models 4, 5 and 14, way A 
equipped. Fountain, Counter, Chases, etc. -_ a Magazines. Ludlow and Mats En $! 
44” SEYBOLD HOLYOKE POWER CUT- ire plant or part. M. Hankel Linotv;.. 
TER. With two new knives. Co., 610 Federal St., Chicago, "Pita | F 
PATENT BASE—Warnock, Latham, Rouse, Lee F ae LS = 
Wesel. Register Quoins and Nuts. a ieee te =_ Miller 
AMERICAN CHALK RELIEF OVERLAY cellent shape. Terms if desired Jy | 7 
PROCESS. Write for particulars. liams, 2872 Romana Place CinclaslS : 
J. (iD. HENNIGAN CO. OFFSET PHOTOGRAPHIC, photo eng, 
551-53 Fulton St. Chicago, Ill. ing, electrotyping, stereotyping equipment, , 
Complete plant or any part. Miles Machin, 
EQUIPMENT FOR SALE ery Co., 482 W. Broadway, New York City 
$$ 
CUTTING and Creasing Press— Converted POWER PAPER CUTTERS, Gordon anj 
5/0—46x65 Miehle equipped with hardened Colts Presses, Colts Cutter & Creaser 26x38 


and ground steel jacket all thoroughly re- 
built and guaranteed. Press on our own floor 
ready for delivery. It can also be operated 
for inspection at any time. Priced very low 
for quick disposal. PRINTERS MACHINERY 
CORPORATION, 410 S. Clinton St., Chgo. 


MODEL C, 3-mag. Intertype, good condi- 
tion, with 3 fonts Century or Kenntonian, 
Gas pot and motor. Have 2 machines, only 
need one. Will sell for less than $2000. 
Submit best cash price or deferred pay- 
ments. Address Box 343, G. A. M. 


REBUILT HARRIS Automatic Presses, All 
models and sizes, single and two colors 
available. Presses converted for special- 
ties. Several sizes Offset Presses on hand, 
Konecky Bros., Inc., 21 East 4th St., N. Y. 


GAS METAL FURNACE, 4-burner, 200 lb. 
capacity, manufactured by Johnson Gas Ap- 
pliance Co. Excellent condition. Reasonable 
price. Southern Press, Inc., 280 Bank St., 
Norfolk, Va. 


BAUM FOLDER hand or automatic feed, 
Mentges 3 fold Multicolor press and feed, 
121%4x19 Colt’s Armory, 10x15 New Series 
Miller. Bargains. Cash or terms. E. G. 
Ryan, 727 S. Dearborn St., Chicago. 


KELLY PRESS No. 1, size 2214x28%; 
Kelly Press B, size 17x22, Large Cylinder; 
Cutter and Creaser, size 20x30 — Ameri- 
can Type Make. Quality Art Novelty Co., 
Eveready Bldg., Long Island City, N. Y. 


FOR SALE—Monotype Material Maker com- 
plete with mats, molds, etc. Monotype Type 
and Rule Caster complete. Type Machine 
Maintenance Service, 318 W. Randolph St., 
Chicago, Ill. 

MIEHLE PONY CYL., sheet size 22x34, 
with Dexter Comb Pile Feeder. 45” SEY- 
BOLD MONARCH CUTTING MACHINE. Ad- 
dress 906 Baltimore Ave., Kansas City, Mo. 


























EMBOSSOGRAPH MACHINES one 14” and 
one 20” complete with Dusting Equipment 
and A.C. Motor. Bargain. Northern Ma- 
chine works, Marshall & Jefferson Sts., 
Phila., Pa. 





NO. 2 KELLY PRESS for sale. 
42, Kansas City, Mo. 


Write Box 


—20x30. Cyl. presses, all sizes. Ameri 
Ptrs. Mach. Co., 12 S. Clinton St., Chicage 


TYPE—Printing Equipment, used and ney 
Machinery Large stock, quick service 
convenient, low prices. Free catalog, 
Missouri-Central Type Fdry., Wichita, Kan 


CASTING BOXES—Saws—Saw Trimmer 
—Routers rebuilt. Guaranteed. Terms, 
Prices will be increased shortly. Hurry, 
Johnson Roller Rack Co., Kalamazoo, Mich, 


“EISMANN REBUILT”—M-24 Automatic 
(3), Multicolor Automatic and hand feed, 
Model 8 Linotype, 50 fonts mats, 6 extn 
magazines. 173 Lafayette Street, N, Y, 


MAGAZINES, molds, fonts, spacebands, lin. 
ers, etc., new & used, bought, sold, traded, 
Montgomery & Bacon, Towanda, Pa, 


NEW AND REBUILT Printing Machinery, 
Printers Supply Co., Inc., 100 West 21st 
St., New York City. 


2—56” MIEHLE PERFECTORS with Cross 


Feeders. A. W. Robertson, 34th St., & 8th 
Ave., New York. 


SHERIDAN power cutter 36”. Excellent 
condition, low price. Geo. P. Beckett, 1554 
N. Clark St., Chicago. Lincoln 0227. 


2 ELECTRIC POTS for Linotype, also trans. 
former. Address R. J. Meese, NS., Pitts 
burgh, Pa. 


RACKS, Linotype Magazine. Write Wm 
Reid & Co., 537 So. La Salle St., Chicago. 


We buy and sell 


Printing Machinery—Tools—Supplies 
M. Frank, 2953 W. Lake St., Chicago 












































eee 
NEW CASTING BOXES $16.50 


NEW MAT MOULDERS $36.50 


Original factory crates. Mfrs. guaran: 
tee. E. J. Nolan, Rome, N. Y. 
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FOLDERS 


ee 

N 25x38 Folder, A.C. motor, 
ANDER entaes Model 112, 17x22, latest 
model, $250. J. L. Paul, 608 S. Dearborn, 


Chicago. 
GOLD AND METALLIC INKS 


GOLD SEAL Metallic Ink will produce per- 
fect results without difficulty — Special 
problems worked out at your request. Dis- 
tributors in open territory wanted. E. W. 
Meyer Co., 407 E. Michigan St., Milwaukee. 


MAROHN METALLIC INKS will not rub 
ofi—can be used on almost any grade of 
paper. Write for samples. Marohn Chem- 
ical Co., 1628 N. Franklin Pl., Milwaukee. 


DEPENDABLE GOLD INK is readily pre- 
pared by mixing our Universal Bronze Ink 
Varnish with bronze ink powders. GEM 





























Established 1927 


Save by IN KS 


Cash 


Bond or Job Black, 50c per pound 


Remit with order. Postage paid on all 
orders $1.00 or more. Add 5c for ex- 
change on checks. 

Send for our prices on all inks. 

We save you all overhead costs. 
Immediate shipment guaranteed. 


Reference: Graphic. Arts Monthly. 


VAVRA-FREY INK CO., Inc. 
312 Union Park Ct. Chicago, Ill. 





BRONZE INK CO., Philadelphia, Pa. 


METAL RULE 
ELROD RULE hand finished, 25c lb. Leads, 
slugs. Write for Illustrated Wall Chart. 
Chicago Type Founders, 553 S. Clark St., 
Chicago. 








MISCELLANEOUS 


6x9 HANDBILLS, $1.60 per M cash to 
trade. Set in Cooper Type. 24 hr. service. 
Guaranteed. Standard Prtg. Co., Flint, Mich. 











MIEHLE SERVICE 


MIEHLE VERTICAL SERVICE, repairing, 
rebuilding, maintenance; 9 years servicing 
verticals. Bert Jurgs & Jack Beall, 423 
Plymouth Ct.,Chgo. Har. 1980—Web. 7500. 





MOURNING CARDS PAPER & envelopes, 
all kinds. Pales Co., 363 Canal St., New 
York City. 


GENERAL REPAIRS Linotype parts, molds, 
etc. Wm. Reid & Co., 537 So. La Salle St., 
Chicago. 











MISCELLANEOUS 


REPAIRING—AIl kinds and makes of print- 
ing machinery. Service calls taken care of 
immediately. REBUILDING — Machinery 
fully rebuilt and guaranteed. MOVING— 
Thoroughly experienced on all printing ma- 
chinery. We employ only competent well 
trained mechanics and engineers who know 
every detail of printing equipment. We 
operate the largest and most thoroughly 
equipped machine shop of its kind in Chi- 
cago and have successfully served the print- 
ers and boxmakers since 1910. Our motto 
is: Guaranteed and Reliable Work. PRINT- 
ERS MACHINERY CORPORATION, 410 S. 
Clinton, Chicago.—WAB. 0430. 


REDUCE MAKEREADY time, wear on 
forms, strain on press, produce better work 
with Acme Fabric or Acme Cork Packing 
Blankets. Guaranteed for service; will not 
mat, stretch or creep. W. M. Shultz, 117 
N. Wells St., Chicago. 


THE PRESSMAN’S sandpaper Type High 
Planer is always accurate. Weighs only 314 
pounds, takes up to 8%4x11 inch cuts. Price 
$4.75 postpaid. The “All-Ready” Dies, 56 
East 66th St., New York City. 














DISTRIBUTOR with international repre- 
sentation interested in handling inexpensive 
offset press. Address Box 339, G. A. M. 


OVERLAYS 


FREE MANUAL, “How to Make Chalk 
Overlays.”” The most practical method of 
halftone makeready. A. M. COLLINS MFG. 
CO., 226 W. Columbia Ave., Philadel- 
phia, Pa. 











PRINTERS’ ART SERVICE 


DESIGNS AND CUTS made to order. Write 
for assortment of free samples. Balda Art 
Service, Dept. 8, Oshkosh, Wis. 











RUBBER ENGRAVING & MATERIAL 


Our new Readco oil resisting material 
wears longer and prints better. We also 
make Readco moulded rubber plates. 
REPUBLIC ENGRAVING & DESIGNING 
COMPANY 

311 N. Desplaines St., Chicago, Il. 

718 Atlantic Ave., Brooklyn, N. Y. 

214 N. Sixth St., St. Louis, Mo. 

156 Second St., San Francisco, Calif. 











RULES (METAL) HAND FINISHED 


IF YOU WANT QUALITY RULES, leads, 
and slugs from 1 to 36 point, write to the 
Economy Printers Products Co., 125 W. 
Harrison St., Chicago. They are Elrod Cast, 
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SALESBOOKS 


February 


WANTED 





TAKE ORDERS for Salesbooks, Cafe 
Checks, etc. Extensive superior line; quick 
service. Easy plan; fine samples. Liberal 
discounts to responsible printers. Adams 
Bros. Factory, Topeka, Kans. 


SCHOOLS 


LEARN LINOTYPE—Home study or at 
school. World’s best system. Free catalogue. 
Easy terms. Milo Bennett School, Maumee,O. 


STEEL RULE DIES—DIE CUTTING 


WM. A. FREEDMAN Steel Rule Dies that 
satisfy. 655 6th Ave., at 21st St., New 
York. Chelsea 3-0233. 


STRIP MATERIAL 


























WE BUY FOR CASH—Pictur ; 
Post Cards, Blotters, Discontinuey et 
Paper Stocks, Books, Sheet Music, Pro’ 
ums, Valentines, over-runs, or other — 
chandise which may be difficult to dispose 
Submit samples and quantities with ne ' 
cash price acceptable. Quick action , 
Fantus, 525 S. Dearborn St., Chicago 


WANTED TO BUY press equipped to mm 
with Aniline Ink from rubber plates; ones 
more colors; give complete specifications 
ind lowest cash price. Box 340, G. A. y 


CAMERON sheeter and slitter for sheet 48 
inches wide by 64 inches long. Also 4g 
inch Meisel spooler and rewinder with glit. 
ters. Address Box 344, G.A.M. 











RULES, LEADS, SLUGS—Elrod cast. 
Special prices in large quantities to dealers. 
Ray-Co. Supply House, 231 W. Illinois St. 
Chicago. 





TYPE 


NEW FDRY. TYPE complete fonts 25A-50a 
6 pt., $1.25; 8 pt. $1.65; 10 pt. $2.60; 
12 pt. $3.30; 14 pt. to 36 pt. special 
prices. 4 fts. Copp. Plate Gothic, 6 pt. 1-2- 
3-4, $2. 4 fts. Copp. Pl. Gothic, 12 pt., 
1-2-3-4, $2.50. New Catalog Type Faces 
sent free. Dept. 9, RULEX TYPE CORP., 
549 S. Wells, Chicago. 





WANTED—Monotype composition m 


achi 
late model. Thompson Typecaster, Giant 


Caster and Late-Model Vandercook Prog 
Press. Address Box 325, G. A. M. 





WANTED—Monotype Composition Caster 
Type and Rule Caster, molds and matrices 
Address Box 342, G. A. M. 


COLTS UNIVERSAL; also 10x15 & 8x19, 
Baum or Mentges Folder. Rex Prtg. 0o, 
Grand Rapids, Mich. ’ 
WANTED: 8x12 Gordons. Ida Mae Shop, 

117 W. Pearl, Cincinnati. 














MAKE YOUR OWN BIG TYPE—Mats of 
Gothics, Coopers, 6 to 24 line, $1.50 up. 
Send for specimen sheet. Compton Print- 
ing Co., Compton, Calif. 


TYPE CASTING MACHINES 


TYPE CASTING MACHINES and Molds. 
Alexander & Cox Company, 2358 Ogden 
Avenue, Chicago, Illinois. 


TYPE-MAKEUP MATERIAL 


TYPE—Cast from Ludlow, Intertype, Lino- 
type, Monotype matrices, sizes 8 to 48 pt., 
including all modern faces. Price list and 
specimen sheet on request. Frank Mitchell, 
323 W. 37th St., New York City. 


TYPE MOLDS 


























WIRE 


WIRE for stitching — Uniform gauge— 
proper temper—Quality guaranteed. The | 
Seneca Wire & Mfg. Co., Fostoria, Ohio. 


WOOD TYPE 


MADE OF ROCK MAPLE FROM YOUR 
SKETCH! Circles, Arrows, Starts, Tint 
Blocks, Borders (solid or mitered), en 
gravings, etc.—‘Print Like Zinc.” American 
Wood on. 270 Lafayette St., N. Y. 0. 


CATALOG: 101%”x14”; showing very lat 
est and standard wood type faces in all 
sizes—beautifully bound—send 8c to cover 
postage. American Wood Type, 270 Lafay- 
ette St., N. Y. C. 























MOLDS for typemaking machines, all kinds, 
made or repaired. Phil Nuernberger Type 
Founders Engineer, 859 N. Franklin St., 
Chicago. 
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-Color Ben Day Process 
Printing on Newsprint; 


Your Plates or Ours 
Shopping News — Cleveland, O. 





Get Your PRINTERS SUPPLIES 
From THE GLOBE TYPE FOUNDRY 
Type — Economy Quads — Brass Rule 
New Address: 320 S. Jefferson, Chicago 














America’s Finest Printing Inks 


Job, Bond, Halftone, Poster News 
Line Gauges, Tweezers, Gauge Pins 
Leads, Slugs, Rule (Elrod Cast) 


FRANK’S 


3354 W. Harrison St. CHICAGO, ILL. 
Branches in All Principal Cities 
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TODAY 





Value is more important than 
ever before. 
* 


Value is the relation between 
quality of performance and 





price. 
* 
Champion papers offer the 


logical answer to the paper 
consumers’ search for value. 





THE CHAMPION COATED PAPER CO. 
HAMILTON, OHIO 


Manufacturers of Coated and Uncoated Advertisers’ and Publishers’ 
Papers, Bonds and Cardbourds — Over a Million Pounds a Day 


District Sales Offices: 


NEW YORK, BOSTON, PHILADELPHIA, CLEVELAND, CHICAGO, ST. LOUIS 
AND CINCINNATI 


a 


























